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1. Which side has high customer visibility in a Uniqlo store
layout?
A. A side
B. B side
C. Center aisle
D. Checkout area

2. What is a benefit of downloading the Uniqlo App?
A. Free shipping on all orders
B. Exclusive access to the latest fashion trends
C. £10 off your first £70 spend
D. Daily promotions on in-store purchases

3. What is the size code for girls' sub-division in Uniqlo?
A. 10
B. 11
C. 12
D. 13

4. What best describes the C rank tidying standard?
A. All items folded properly, full fixtures
B. Piles mixed by colour, items folded incorrectly
C. Rubbish/products on the floor, empty hangers
D. Full fixture with correct quantities, facing aligned

5. What is a key aspect of the 6 Basic Policies at Uniqlo?
A. Creating complex environments.
B. Friendly service.
C. Offering discounts regularly.
D. Personalized wardrobe styling.

6. Which of the following is NOT one of the 5 elements of
LifeWear?
A. Clothing for everyone.
B. Fast delivery and trendy styles.
C. Innovating clothing technology for diverse lifestyles.
D. Pride in thoughtful design and high-quality clothing.
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7. If the Outerwear subdivision is numbered 1, which product
would follow in the sequence with its number?
A. 2
B. 3
C. 5
D. 6

8. What does POP stand for in the context of Uniqlo's retail
strategy?
A. Product Optimization Program
B. Price Over Product
C. Promotional Offer Package
D. Point of Purchase

9. What is the main responsibility of Cleaning Fixtures?
A. Maintaining stock levels on the shop floor
B. Assisting customers with fitting rooms
C. Ensuring cleanliness and organization of the store
D. Counting and tagging returned products

10. What action does the Daily Action Plan (DAP) provide
guidance for?
A. Weekly inventory checks
B. Daily action to enhance store performance
C. Monthly sales strategy
D. Yearly financial planning
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Answers
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1. A
2. C
3. C
4. B
5. B
6. B
7. A
8. B
9. C
10. B
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Explanations
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1. Which side has high customer visibility in a Uniqlo store
layout?
A. A side
B. B side
C. Center aisle
D. Checkout area

In a Uniqlo store layout, the A side typically has high customer visibility because it is
strategically positioned to attract shoppers' attention as they enter the store. This side
often showcases the most eye-catching displays, promotional items, or new arrivals. The
layout is designed to guide customers through an engaging shopping experience,
ensuring that the A side effectively draws customers' eyes and encourages them to
explore the store further.  The other areas, while important to the overall shopping
experience, do not necessarily offer the same level of focus on visibility. The B side may
contain merchandise but is often less prominent than the A side. The center aisle serves
as a path through the store, facilitating customer movement, while the checkout area is
functional, focusing on the transaction rather than product visibility. Therefore, the A
side is specifically crafted to enhance customer engagement through visual appeal.

2. What is a benefit of downloading the Uniqlo App?
A. Free shipping on all orders
B. Exclusive access to the latest fashion trends
C. £10 off your first £70 spend
D. Daily promotions on in-store purchases

Downloading the Uniqlo App offers the benefit of receiving £10 off your first £70
purchase. This promotion encourages new customers to engage with the brand by
making an initial purchase, making it a valuable incentive for those who may be
undecided about shopping at Uniqlo. The offer is designed to create a positive shopping
experience and encourage users to explore the variety of products available through the
app.  The other options do not accurately represent the specific benefits tied to the
Uniqlo App. While events such as free shipping, access to trends, or daily promotions may
exist, they are not guaranteed or exclusive features linked to app downloads. The £10 off
incentive is clear, straightforward, and directly tied to using the app to make a purchase,
making this option particularly appealing.

3. What is the size code for girls' sub-division in Uniqlo?
A. 10
B. 11
C. 12
D. 13

The size code for the girls' sub-division in Uniqlo is 12. This size code reflects the typical
range that corresponds with the average age and body measurements for young girls.
When customers shop for girls' clothing at Uniqlo, they can use this size code to easily
identify the appropriate fit for their children. This systematic approach to sizing ensures
that parents can find comfortable and stylish clothing that suits their daughters' needs.
Understanding these codes is essential for effective shopping and helps maintain
consistency across the brand’s product lines.
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4. What best describes the C rank tidying standard?
A. All items folded properly, full fixtures
B. Piles mixed by colour, items folded incorrectly
C. Rubbish/products on the floor, empty hangers
D. Full fixture with correct quantities, facing aligned

The C rank tidying standard is characterized by disorganization and neglect in the
presentation of merchandise. This level indicates that items are not being maintained to
an acceptable standard, which reflects poorly on the overall shopping experience. In this
context, "piles mixed by colour" signifies that organization by color has not been adhered
to, leading to a chaotic display, while "items folded incorrectly" highlights a lack of
attention to proper garment presentation. This directly impacts customer perception,
making it difficult for them to locate items, diminishes the aesthetic appeal of the store,
and suggests a lack of care in maintaining the retail space.  A higher standard, such as
the preferred A rank, would demonstrate complete attention to detail with items properly
folded and displayed, while the C rank exposes a gap in the necessary upkeep that
contributes to a positive retail environment.

5. What is a key aspect of the 6 Basic Policies at Uniqlo?
A. Creating complex environments.
B. Friendly service.
C. Offering discounts regularly.
D. Personalized wardrobe styling.

A key aspect of the 6 Basic Policies at Uniqlo is providing friendly service. This principle
emphasizes the importance of customer experience and interaction, aiming to make
shoppers feel welcomed and valued in the store. By focusing on friendly service, Uniqlo
creates a positive shopping atmosphere, which is central to their brand identity. This
approach not only enhances customer satisfaction but also encourages loyalty, making
customers more likely to return for future purchases.  The emphasis on friendly service
aligns with Uniqlo's goal of making high-quality clothing accessible and enjoyable for
everyone. This foundational policy affects how employees engage with customers and
contribute to a supportive retail environment. Understanding this principle can help
employees deliver a customer-centered experience that reflects the company's values.
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6. Which of the following is NOT one of the 5 elements of
LifeWear?
A. Clothing for everyone.
B. Fast delivery and trendy styles.
C. Innovating clothing technology for diverse lifestyles.
D. Pride in thoughtful design and high-quality clothing.

The concept of LifeWear is centered around creating clothing that enhances everyday
life, emphasizing quality, functionality, and accessibility for everyone. The five key
elements define the core purpose and philosophy of LifeWear, focusing on inclusivity,
practicality, and careful design.  The option regarding "fast delivery and trendy styles"
does not align with the primary focus of LifeWear. Instead, the emphasis is on providing
clothing that is universally suitable and practical, designed to meet the diverse needs of
various lifestyles without being overly influenced by fleeting trends or the speed of
delivery.  In contrast, the first element centers on the inclusivity of the clothing line,
ensuring there's something for everyone, while the element of innovating clothing
technology embodies the commitment to adaptability and functionality in various
contexts. Furthermore, pride in thoughtful design and high quality reflects a dedication
to craftsmanship and the long-term value of the clothing offered. These components are
essential to the identity of LifeWear, aligning with its mission to improve daily life
through superior clothing.

7. If the Outerwear subdivision is numbered 1, which product
would follow in the sequence with its number?
A. 2
B. 3
C. 5
D. 6

In this context, the numbering of product subdivisions typically follows a sequential
order. If the Outerwear subdivision is designated with the number 1, the logical next
number in a consecutive series would be 2. This system usually reflects an incremental
pattern where each subsequent category receives the next integer value. Thus, assigning
the number 2 to the following product maintains consistency in the numerical order that
a list of products or subdivisions would follow. This aligns with standard practices for
organizing product lines, enabling clarity and ease of reference for both staff and
customers.
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8. What does POP stand for in the context of Uniqlo's retail
strategy?
A. Product Optimization Program
B. Price Over Product
C. Promotional Offer Package
D. Point of Purchase

In the context of Uniqlo's retail strategy, POP stands for Point of Purchase. This refers to
the location where a customer completes a purchase, typically at the register or checkout
area in a retail environment. Point of Purchase strategies are crucial in retail, as they can
influence consumer behavior, encourage impulse buying, and enhance the overall
shopping experience. By optimizing the layout, signage, and product placement at these
points, Uniqlo aims to improve customer engagement and increase sales.  The other
options, while they touch upon relevant retail concepts, do not accurately reflect what
POP stands for in Uniqlo's specific context. For example, Product Optimization Program
and Promotional Offer Package suggest focused initiatives that may enhance product or
promotional strategies but do not capture the essence of the retail environment as Point
of Purchase does. Price Over Product implies a prioritization of pricing strategy over
product quality, which does not align with Uniqlo's mission of providing high-quality,
affordable clothing.

9. What is the main responsibility of Cleaning Fixtures?
A. Maintaining stock levels on the shop floor
B. Assisting customers with fitting rooms
C. Ensuring cleanliness and organization of the store
D. Counting and tagging returned products

The primary responsibility of Cleaning Fixtures revolves around ensuring cleanliness and
organization of the store. This role is crucial for creating a pleasant shopping
environment for customers, as a clean and well-organized store enhances the customer
experience and promotes the brand's image. Maintaining cleanliness not only includes
keeping products neatly displayed but also involves cleaning fixtures, surfaces, and other
areas of the store to ensure safety and hygiene.  In contrast, maintaining stock levels on
the shop floor pertains to inventory management, which is a different function focused
on product availability. Assisting customers with fitting rooms involves direct customer
service, helping shoppers find and try on clothing. Counting and tagging returned
products deals with returns processing and inventory control. Each of these
responsibilities plays an important role in store operations, but the specific duty of
Cleaning Fixtures is distinctly tied to maintaining a clean and inviting retail space.

11Sample study guide. Visit https://uniqlotrainingguide.examzify.com for the full version

SA
M

PLE



10. What action does the Daily Action Plan (DAP) provide
guidance for?
A. Weekly inventory checks
B. Daily action to enhance store performance
C. Monthly sales strategy
D. Yearly financial planning

The Daily Action Plan (DAP) is specifically designed to guide daily operations within the
store to enhance performance. This framework focuses on actionable steps that store
associates and management can take each day to improve customer service, maintain
store presentation, and optimize sales. By providing a structured approach to daily tasks,
the DAP ensures that all team members are aligned and motivated to achieve the store's
goals on a day-by-day basis.   In contrast, weekly inventory checks, monthly sales
strategies, and yearly financial planning represent longer-term or less frequent processes
that do not directly address the day-to-day actions employees can take to enhance
immediate store performance. The DAP's emphasis on daily activities helps foster a
proactive work environment, ultimately leading to enhanced customer satisfaction and
increased sales.

 v-1764119202 | Page 12Sample study guide. Visit https://uniqlotrainingguide.examzify.com for the full version

SA
M

PLE


