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IntroductionIntroduction

Preparing for a certification exam can feel overwhelming, but with the right tools, it becomes
an opportunity to build confidence, sharpen your skills, and move one step closer to your
goals. At Examzify, we believe that effective exam preparation isn’t just about
memorization, it’s about understanding the material, identifying knowledge gaps, and
building the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional certification, or entry-level
qualification, this book offers structured practice to reinforce key concepts. You’ll find a
wide range of multiple-choice questions, each followed by clear explanations to help you
understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and aligned with the types
of questions and topics commonly found on official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but alongside other
resources like flashcards, textbooks, or hands-on training. For best results, we recommend
working through each question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question right the first
time, it’s about learning from your mistakes and improving over time. Stay focused, trust the
process, and know that every page you turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide

This guide is designed to help you study more effectively and approach your exam with
confidence. Whether you're reviewing for the first time or doing a final refresh, here’s how to
get the most out of your Examzify study guide:

1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what you need to focus on.
Your goal is to identify knowledge gaps early.

2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes). Review a handful of
questions, reflect on the explanations.

3. Learn from the Explanations

After answering a question, always read the explanation, even if you got it right. It reinforces
key points, corrects misunderstandings, and teaches subtle distinctions between similar
answers.

4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions. Revisit these
regularly and track improvements over time.

5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without pausing. Set a timer and
simulate test-day conditions to build confidence and time management skills.

6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions after a few days and
revisit explanations to reinforce learning. Pair this guide with other Examzify tools like
flashcards, and digital practice tests to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort always wins. Use this
guide flexibly, adapt the tips above to fit your pace and learning style. You've got this!
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Questions

Sample study guide, visit https://socmedforstrategiccomm.examzify.com
for the full version with hundreds of practice questions 5

SAMPLE



1. QZone is developed by Tencent, which also owns QQ and WeChat with
nearly 2 billion monthly active users.
A. QZone was developed by Alibaba, which also owns QQ and WeChat with

nearly 2 billion monthly active users.
B. QZone was developed by Tencent, which also owns QQ and WeChat with

nearly 2 billion monthly active users.
C. QZone is developed by Baidu, which also owns QQ and WeChat with nearly 2

billion monthly active users.
D. QZone was developed by ByteDance, which also owns QQ and WeChat with

nearly 2 billion monthly active users.

2. How many daily video views did YouKu report?
A. 60 million
B. 217 million
C. 1.2 billion
D. 580 million

3. Which item is an example of shared media?
A. IG pod discussions and shared endorsements
B. White papers
C. Blog posts and resources
D. Podcast and video tutorials

4. Content that is short lived, like Snapchat and Instagram stories, are an
example of what rising trend?
A. Ephemeral content
B. Persistent content
C. Long-form content
D. Static content

5. Crowdfunding is best defined as:
A. Crowdsurfing
B. Raising funds from a broad group of people
C. Crowdfunding as a marketing tactic
D. Using a single donor
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6. Which platform is considered the Chinese equivalent of Twitter?
A. WeChat
B. QQ
C. Sina Weibo
D. Douban

7. What is content curation?
A. The process of content curation is the act of sorting through large amounts of

content on the web and presenting the best posts in a meaningful and organized
way. The process can include sifting, sorting, arranging, and placing found
content into specific themes, and then publishing that information

B. Creating original content daily
C. Measuring social metrics and engagement
D. Automating content publishing across channels

8. By 2021, 679 million social media users is approximately double the
population of the United States.
A. Not enough information
B. False
C. True
D. Depends

9. Treating your work in social media like a professional sport is one way to
continue to stay relevant in the field.
A. True
B. Not sure
C. It depends
D. False

10. Line, the Japanese messaging app, was used for what purpose?
A. Sending messages about earthquakes/tsunamis
B. Coordinating travel plans
C. Sharing memes
D. Customer support chats
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Answers
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1. B
2. C
3. A
4. A
5. B
6. C
7. A
8. C
9. D
10. A
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Explanations
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1. QZone is developed by Tencent, which also owns QQ and WeChat with
nearly 2 billion monthly active users.
A. QZone was developed by Alibaba, which also owns QQ and WeChat with

nearly 2 billion monthly active users.
B. QZone was developed by Tencent, which also owns QQ and WeChat with

nearly 2 billion monthly active users.
C. QZone is developed by Baidu, which also owns QQ and WeChat with nearly 2

billion monthly active users.
D. QZone was developed by ByteDance, which also owns QQ and WeChat with

nearly 2 billion monthly active users.
Understanding which company developed QZone comes down to recognizing Tencent’s role in its social
ecosystem. QZone is a Tencent product, designed to sit alongside Tencent’s other platforms like QQ and
WeChat. Tencent owns both QQ and WeChat, and these services collectively reach nearly 2 billion monthly active
users, which helps explain QZone’s place and potential reach within that network. The other tech
giants—Alibaba, Baidu, and ByteDance—do not develop QZone; they operate their own distinct services and user
bases. So, the statement that QZone was developed by Tencent, which also owns QQ and WeChat with nearly 2
billion monthly active users, is the best fit.

2. How many daily video views did YouKu report?
A. 60 million
B. 217 million
C. 1.2 billion
D. 580 million

Understanding daily video views means looking at the total number of times videos were watched in a single
day. This metric shows how actively people are consuming content on the platform right now, and it reflects both
audience size and how quickly viewers engage with videos.  The best answer is the figure in the billions because
it signals a very large, active viewing audience. For a major video site like YouKu, a daily views total in the
billions indicates extensive content consumption across users, content types, and regions, which is the kind of
scale advertisers and partners look for. Smaller numbers would understate the platform’s reach and daily
engagement, which wouldn’t align with how a leading video platform typically performs.  Keep in mind that daily
views measure one day’s activity, not monthly totals or user counts, so it’s most meaningful when used to gauge
current momentum and compare periods or peers.
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3. Which item is an example of shared media?
A. IG pod discussions and shared endorsements
B. White papers
C. Blog posts and resources
D. Podcast and video tutorials

Shared media is content that is circulated and amplified by the audience themselves, through engagement,
sharing, and endorsements within a community. IG pod discussions create direct, collaborative conversations
where members actively share and amplify each other’s posts, and shared endorsements spread messages
further as people publicly support one another. This kind of distribution comes from the audience networks, not
just from the brand, which is why it exemplifies shared media.  By contrast, items like white papers, blog posts
and resources, and podcast or video tutorials are typically owned media—content produced and controlled by the
organization and distributed through its own channels. They can be shared, but the primary dissemination
comes from the creator, not from a community-driven sharing loop.

4. Content that is short lived, like Snapchat and Instagram stories, are an
example of what rising trend?
A. Ephemeral content
B. Persistent content
C. Long-form content
D. Static content

Ephemeral content describes posts that are temporary and disappear after a short period. This fits stories on
Snapchat and Instagram, which disappear after about 24 hours, creating a sense of urgency and real-time
connection. The appeal is in quick, casual sharing that feels less pressurized and more authentic, which is why
this format has become a rising trend for both individuals and brands looking to engage audiences frequently
without a permanent record.   By contrast, persistent content stays accessible for a long time, long-form content
is extended and in-depth, and static content remains unchanged. Those formats don’t capture the short-lived,
time-sensitive nature that defines ephemeral content.

5. Crowdfunding is best defined as:
A. Crowdsurfing
B. Raising funds from a broad group of people
C. Crowdfunding as a marketing tactic
D. Using a single donor

Crowdfunding means raising funds from a broad group of people, usually through online platforms, where many
supporters contribute small amounts rather than relying on a single donor. This broad-based model relies on
social networks, transparency, and regular updates to build trust and momentum so the project can reach its
funding goal. Crowdsurfing is a different concept entirely—a physical act of being passed overhead by a crowd.
Crowdfunding can produce marketing benefits, but that’s a consequence, not the definition. And using a single
donor contradicts the essence of crowdfunding, which is broad participation from many people.
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6. Which platform is considered the Chinese equivalent of Twitter?
A. WeChat
B. QQ
C. Sina Weibo
D. Douban

Think about a platform where people post short updates to a broad audience in a real-time feed, using hashtags
to join conversations and see what's trending. Sina Weibo fits this model best in China. It was built as a
microblogging service that mirrors the quick, public posting style of Twitter, allowing users to share brief
messages, repost, comment, and follow topics as they unfold. That real-time, public conversation pattern is
what makes it the closest counterpart to Twitter in the Chinese market. WeChat is mainly private messaging with
a separate Moments feed, QQ centers on chat and social basics, and Douban focuses on reviews and niche
communities rather than rapid microblogging. So Sina Weibo is the best fit.

7. What is content curation?
A. The process of content curation is the act of sorting through large amounts of

content on the web and presenting the best posts in a meaningful and organized
way. The process can include sifting, sorting, arranging, and placing found
content into specific themes, and then publishing that information

B. Creating original content daily
C. Measuring social metrics and engagement
D. Automating content publishing across channels

Content curation is the practice of filtering through vast amounts of content from different sources, selecting
what’s most relevant and valuable for your audience, and presenting it in a structured, contextual way. The goal
is to add value by organizing and commenting on found material, not by creating new material from scratch. This
involves sifting, sorting, arranging, and grouping content into meaningful themes, then publishing it so readers
can easily access a curated package of relevant insights. This stands in contrast to simply creating original
content daily, which is about producing new material rather than organizing what already exists. It also differs
from measuring social metrics—which is about analytics—and from automating publishing across channels,
which is about distribution. The best answer captures the process of filtering, organizing, and presenting
existing content in a coherent, thematically aligned way for the audience.

8. By 2021, 679 million social media users is approximately double the
population of the United States.
A. Not enough information
B. False
C. True
D. Depends

Think in terms of rough numbers and rounding. In 2021 the United States population is about 331 million.
Doubling that gives around 662 million. The stated figure, 679 million, is only about 17 million more—that’s
roughly a 2–3% difference. When the statement says “approximately double,” that level of variance fits the idea
of approximation, so the comparison holds. Therefore, the claim is true.
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9. Treating your work in social media like a professional sport is one way to
continue to stay relevant in the field.
A. True
B. Not sure
C. It depends
D. False

Treating social media work as a high-stakes sport misses the sustainable, strategic nature of staying relevant.
What truly matters is consistency, value for your audience, ethical practice, and ongoing learning. A professional
approach focuses on clear goals, thoughtful experimentation, and adapting to platform changes while
maintaining a trustworthy voice. It’s about building expertise, delivering useful content, and listening to feedback
over time, not chasing rapid, competitive wins or virality at any cost. That kind of long-term, audience-centered
strategy keeps credibility and relevance stronger than a sport-like mindset, which can drive burnout and risky
tactics.

10. Line, the Japanese messaging app, was used for what purpose?
A. Sending messages about earthquakes/tsunamis
B. Coordinating travel plans
C. Sharing memes
D. Customer support chats

The main idea being tested is how Line has been used as an emergency communication tool in Japan during
earthquakes and tsunamis. Line’s popularity in Japan, combined with features like official accounts and
broadcast messages, makes it an effective channel for authorities and media to push real-time safety alerts and
updates to a large audience. This use helps people get important information quickly, such as evacuation
notices or where to find shelters, right on a platform they already use daily.  Other options, while possible in
everyday use of Line, aren’t the scenario this item emphasizes. Coordinating travel plans, sharing memes, or
handling customer support chats are common functions of a messaging app, but they don’t capture the notable
public-safety and disaster‑communication role that Line has played in conveying earthquake and tsunami
information.
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Next StepsNext Steps

Congratulations on reaching the final section of this guide. You've taken a meaningful step
toward passing your certification exam and advancing your career.

As you continue preparing, remember that consistent practice, review, and self-reflection
are key to success. Make time to revisit difficult topics, simulate exam conditions, and track
your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love to hear from you.
Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://socmedforstrategiccomm.examzify.com

We wish you the very best on your exam journey. You've got this!
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