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1. In vehicle sales, what does "bait-and-switch" refer to?
A. A method of negotiating prices
B. A deceptive marketing practice involving low-priced

advertisements and offering different vehicles
C. A strategy for evaluating trade-ins
D. A compare-and-contrast tactic for similar vehicles

2. Which of the following is a source of information that
might trigger an investigation?
A. Consumer complaints
B. OMVIC inspectors
C. Police
D. All of the above

3. In a large dealership, if the dealer principal delegates
responsibility for ensuring that salespersons are registered,
this should be delegated to?
A. The bookkeeper
B. The payroll supervisor
C. The sales manager
D. The salesperson

4. Who is responsible for ensuring a vehicle meets provincial
safety standards?
A. The buyer is responsible
B. The manufacturer is responsible
C. The dealer is responsible
D. The mechanic is responsible

5. Who must provide a release letter if a lien is paid out on a
traded-in vehicle?
A. The previous owner
B. The dealership
C. The financial institution
D. The new owner
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6. What type of vehicles require a different set of disclosures
when sold?
A. Only new vehicles
B. Only luxury vehicles
C. Vehicles previously involved in accidents or with major

repairs
D. All vehicles are the same with respect to disclosures

7. True or False: A salesperson must produce his or her
registration certificate for inspection if a customer asks to
see it.
A. False
B. True

8. True or False: If a dealer pays out a lien on a customer's
trade-in, he or she must give the customer a copy of the
release letter from the financial institution.
A. False
B. True

9. True or False: A dealer does not have to inform a purchaser
that a vehicle's manufacturer's warranty has been cancelled,
so long as the dealer offers or sells the purchaser an extended
warranty.
A. True
B. False

10. What is the purpose of OMVIC's consumer education
initiatives?
A. To lobby for better regulations
B. To inform consumers about their rights
C. To create advertisements for dealers
D. To conduct market research
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Answers
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1. B
2. D
3. C
4. C
5. C
6. C
7. B
8. B
9. B
10. B
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Explanations
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1. In vehicle sales, what does "bait-and-switch" refer to?
A. A method of negotiating prices
B. A deceptive marketing practice involving low-priced

advertisements and offering different vehicles
C. A strategy for evaluating trade-ins
D. A compare-and-contrast tactic for similar vehicles

The term "bait-and-switch" in vehicle sales specifically refers to a deceptive marketing
practice where a dealer advertises a vehicle at a low price to attract potential customers
(the "bait"), but then when the customer arrives, they find that the advertised vehicle is
no longer available or is not as it was presented. Instead, the dealer offers different
vehicles, often at a higher price or with less favorable terms (the "switch"). This tactic
misleads consumers and takes advantage of their interest to push them towards other
options that might not meet their initial expectations.   This practice is not only
unethical but can also be illegal, as it violates consumer protection laws which aim to
ensure honest advertising and sales practices. Understanding this concept is crucial for
anyone involved in vehicle sales or consumer protection, as it underscores the
importance of integrity in sales processes and the potential consequences of misleading
advertising.

2. Which of the following is a source of information that
might trigger an investigation?
A. Consumer complaints
B. OMVIC inspectors
C. Police
D. All of the above

Options A, B, and C are all possible sources of information that could lead to an
investigation. Consumer complaints could indicate potential illegal or fraudulent activity.
OMVIC inspectors regulate and oversee automotive dealerships in Ontario and could
report any violations or suspicious activity. The police may also intervene if they come
across any issues related to the automotive industry. Therefore, since all options are
possible sources, the correct answer is D All of the above.
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3. In a large dealership, if the dealer principal delegates
responsibility for ensuring that salespersons are registered,
this should be delegated to?
A. The bookkeeper
B. The payroll supervisor
C. The sales manager
D. The salesperson

In a large dealership, if the dealer principal delegates responsibility for ensuring that
salespersons are registered, the best person to delegate this task to would be the sales
manager. The bookkeeper is typically responsible for financial records and transactions,
the payroll supervisor is responsible for processing employee paychecks, and the
salesperson's main responsibility is selling vehicles, so they may not have the time or
resources to ensure that all salespersons are properly registered. Therefore, the sales
manager, who oversees the sales team and is responsible for their performance, would be
the most suitable person to delegate this task to. This allows for efficient use of
resources and ensures that the responsibility is given to someone who can effectively
handle it.

4. Who is responsible for ensuring a vehicle meets provincial
safety standards?
A. The buyer is responsible
B. The manufacturer is responsible
C. The dealer is responsible
D. The mechanic is responsible

The correct answer indicates that the dealer is responsible for ensuring a vehicle meets
provincial safety standards, which is aligned with the expectations set by regulatory
bodies such as OMVIC. Dealers play a crucial role in the vehicle sales process, as they are
often the first point of contact for buyers. It is their obligation to ensure that any vehicle
sold is safe and compliant with safety regulations specified by provincial legislation. 
Dealers are responsible for conducting necessary inspections and addressing any safety
concerns before the sale. This responsibility includes providing any required
documentation that certifies the vehicle's adherence to safety standards, thereby
protecting consumers from purchasing unsafe vehicles. By ensuring compliance, dealers
uphold the integrity of the automotive market and promote safer driving conditions. 
While manufacturers certainly have a role in designing and building vehicles that meet
safety standards, the direct responsibility for vetting compliance lies with the dealer at
the point of sale. Similarly, the buyer and the mechanic may have their own
responsibilities regarding maintenance and safety checks, but it is the dealer's duty to
ensure that the vehicle is suitable for sale under provincial regulations.
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5. Who must provide a release letter if a lien is paid out on a
traded-in vehicle?
A. The previous owner
B. The dealership
C. The financial institution
D. The new owner

The financial institution must provide a release letter if a lien is paid out on a traded-in
vehicle because they hold the title for the vehicle until it is fully paid off. The previous
owner, dealership, and new owner do not have the authority to provide a release letter as
they do not hold the lien on the vehicle. The previous owner has already released their
ownership of the vehicle through the trade-in process and the dealership only handles
the transaction and sale of the vehicle. The new owner only receives the vehicle and does
not have any lien on it. Therefore, the correct answer is C - the financial institution.

6. What type of vehicles require a different set of disclosures
when sold?
A. Only new vehicles
B. Only luxury vehicles
C. Vehicles previously involved in accidents or with major

repairs
D. All vehicles are the same with respect to disclosures

Vehicles that have been previously involved in accidents or have undergone major repairs
require a different set of disclosures when sold because these factors significantly affect
the vehicle's value, safety, and performance. Transparency about previous accidents or
repairs is crucial for prospective buyers, as it informs them of any potential issues or
diminished value associated with the vehicle.   Regulatory bodies, such as OMVIC in
Ontario, require sellers to disclose such histories to ensure that buyers have all relevant
information before making a purchase decision. This disclosure helps protect consumers
and promotes trust in the transactions within the automotive sales industry. Without
such disclosures, buyers might unknowingly purchase vehicles that could incur higher
repair costs or safety risks due to undisclosed problems stemming from past incidents.  
In contrast, the other options do not reflect a specific need for enhanced disclosure
practices related to a vehicle's history or condition, focusing instead on generic
categories or suggesting that all vehicles are treated equally in terms of disclosure
requirements.

10Sample study guide. Visit https://omvicpractice.examzify.com for the full version

SA
M

PLE



7. True or False: A salesperson must produce his or her
registration certificate for inspection if a customer asks to
see it.
A. False
B. True

A salesperson is required to produce their registration certificate when asked by a
customer. This requirement ensures transparency and builds trust in the business
relationship between the salesperson and the customer. By having the registration
certificate available, the customer can verify that the individual is a registered sales
representative, which is essential in the real estate and automotive sales industry. This
practice reflects the commitment to ethical standards and consumer protection.   Having
such verification in place not only protects consumers but also upholds the integrity of
the industry by ensuring that only qualified individuals are engaging in sales activities.
Failure to produce the registration certificate could raise concerns about the legitimacy
of the salesperson's qualifications and the overall integrity of the sales process.

8. True or False: If a dealer pays out a lien on a customer's
trade-in, he or she must give the customer a copy of the
release letter from the financial institution.
A. False
B. True

When a dealer pays out a lien on a customer's trade-in, it is essential for transparency
and legal compliance that the customer receives a copy of the release letter from the
financial institution. This document serves as proof that the lien has been satisfied and
that the customer is now the rightful owner of the vehicle without any encumbrances.
Providing the release letter protects the interests of the customer and ensures that they
have the necessary documentation if any questions arise regarding the ownership status
of the vehicle in the future. It is a best practice that fosters trust between the dealer and
the customer, as well as ensures that the transaction complies with industry regulations.

9. True or False: A dealer does not have to inform a purchaser
that a vehicle's manufacturer's warranty has been cancelled,
so long as the dealer offers or sells the purchaser an extended
warranty.
A. True
B. False

A dealer is required to inform a purchaser that a vehicle's manufacturer's warranty has
been cancelled, even if the dealer offers or sells an extended warranty. Transparency is a
key principle in dealer-purchaser relationships, and failing to disclose such critical
information could mislead the buyer about the vehicle's warranty coverage and its
associated risks. The presence of an extended warranty does not negate the obligation to
disclose the status of the manufacturer's warranty. Consumers have the right to make
informed decisions, and part of that decision-making process involves understanding
what type of warranty coverage exists or has been lost. Providing all relevant information
about warranties ensures that purchasers can weigh their options properly and
understand the implications of their purchase.
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10. What is the purpose of OMVIC's consumer education
initiatives?
A. To lobby for better regulations
B. To inform consumers about their rights
C. To create advertisements for dealers
D. To conduct market research

The purpose of OMVIC's consumer education initiatives is to inform consumers about
their rights. This initiative aims to empower consumers in the automotive marketplace by
providing them with the knowledge they need to make informed decisions when
purchasing vehicles. Understanding their rights helps consumers recognize when these
rights are being upheld or violated, fostering a fairer and more transparent marketplace. 
OMVIC's focus on consumer education is crucial because it raises awareness of the
regulations and protections available to buyers, including information about the
purchasing process, potential pitfalls, and how to seek recourse if issues arise. This
initiative strengthens consumer confidence and helps build a more equitable relationship
between consumers and dealers, ultimately enhancing the standards of the automotive
industry.  In contrast, lobbying for better regulations, creating advertisements for
dealers, or conducting market research, while may be activities relevant to OMVIC's
broader mission, do not directly address the specific goal of educating consumers on
their rights.
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