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Introduction

Preparing for a certification exam can feel overwhelming, but with the right tools, it becomes
an opportunity to build confidence, sharpen your skills, and move one step closer to your
goals. At Examzify, we believe that effective exam preparation isn't just about
memorization, it's about understanding the material, identifying knowledge gaps, and
building the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you're preparing for a licensing exam, professional certification, or entry-level
qualification, this book offers structured practice to reinforce key concepts. You'll find a
wide range of multiple-choice questions, each followed by clear explanations to help you
understand not just the right answer, but why it's correct.

The content in this guide is based on real-world exam objectives and aligned with the types
of questions and topics commonly found on official tests. It's ideal for learners who want to:

* Practice answering questions under realistic conditions,
* Improve accuracy and speed,

* Review explanations to strengthen weak areas, and

* Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but alongside other
resources like flashcards, textbooks, or hands-on training. For best results, we recommend
working through each question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn't about getting every question right the first
time, it's about learning from your mistakes and improving over time. Stay focused, trust the
process, and know that every page you turn brings you closer to success.

Let's begin.
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How to Use This Guide

This guide is designed to help you study more effectively and approach your exam with
confidence. Whether you're reviewing for the first time or doing a final refresh, here's how to
get the most out of your Examzify study guide:

1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what you need to focus on.
Your goal is to identify knowledge gaps early.

2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 — 45 minutes). Review a handful of
questions, reflect on the explanations.

3. Learn from the Explanations

After answering a question, always read the explanation, even if you got it right. It reinforces
key points, corrects misunderstandings, and teaches subtle distinctions between similar
answers.

4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions. Revisit these
regularly and track improvements over time.

5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without pausing. Set a timer and
simulate test-day conditions to build confidence and time management skills.

6. Repeat and Review

Don't just study once, repetition builds retention. Re-attempt questions after a few days and
revisit explanations to reinforce learning. Pair this guide with other Examzify tools like
flashcards, and digital practice tests to strengthen your preparation across formats.

There's no single right way to study, but consistent, thoughtful effort always wins. Use this
guide flexibly, adapt the tips above to fit your pace and learning style. You've got this!
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Questions




1. Generics for semiglutides can go down to how much per month?
A5
B.10
C.15
D. 20

2. Mitsui OSK is a major shipping company from which country?
A. Japan
B. China
C. South Korea
D. Singapore

3. Dubai's airport connects cities and serves __ million passengers each
year. Since the war began, Emirates has cut flights by __%

A. 291, 95, 51
B. 250, 80, 40
C. 300, 100, 60
D. 320,110, 70

4. Tegna operates primarily in which industry?
A. Television broadcasting
B. Automobile manufacturing
C. Banking
D. Pharmaceuticals

5. Which statement best describes underreporting in journalism?

A. It is the phenomenon of not fully presenting the extent, magnitude, or
frequency of an issue.

B. It means reporting every detail exhaustively.
C. It refers to reporting channel restrictions.
D. It indicates the report is thoroughly verified.
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6. Coco Robotics, backed by Sam Altman, plans to use the Pokémon data to
help its robots in urban areas near tall buildings. Which company is this?

A. RoboLabs

B. UrbanBots

C. SkyBots

D. Coco Robotics

7. Explain the difference between a deduction and an inductive argument with
examples.

A. Deduction derives specifics from general rules; induction infers
generalizations from examples or data.

B. Induction derives specifics from general rules; deduction infers
generalizations from data.

C. Deduction and induction are the same; there is no difference.
D. Induction uses syllogisms to draw conclusions.

8. Which term describes a policy stance that prioritizes higher rates to curb
inflation?

A. Hawkish
B. Dovish

C. Neutral

D. Aggressive

9. What signals bias or perspective in a news article?

A. Selective evidence, loaded language, omission of counterarguments, or a
single-source reliance

B. A neutral tone with balanced quotes
C. A long list of sources from diverse perspectives
D. Clear instructions to fact-check

10. Which company is unifying its productivity with Copilot across its 365 Al
models to be more consumer and competitive?

A.IBM

B. Oracle

C. Apple

D. Microsoft
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Explanations




1. Generics for semiglutides can go down to how much per month?
A5
B.10
C.15
D. 20

When generics or biosimilars enter a market, competition tends to drive prices down. For semaglutide, the
availability of cheaper versions would mainly affect the monthly cost by lowering the amount a patient pays over
a month, not the total dose needed. Among the given options, the amount around 15 dollars per month
represents the lowest realistic monthly price that can be achieved with generic competition, accounting for
discounts, rebates, and patient assistance. Exact pricing varies by dose, payer, and region, but the general idea is
that generics bring the cost down well into the low tens of dollars per month rather than staying high. The other
figures are less reflective of what a generic market typically achieves.

2. Mitsui OSK is a major shipping company from which country?

A. Japan
B. China

C. South Korea
D. Singapore

This question tests your knowledge of where major shipping firms come from. Mitsui 0.S.K. Lines, known as
MOL, is a Japanese company with deep roots in Japan's maritime industry. Its origins lie in Osaka Shosen
Kaisha (OSK), founded in Osaka, Japan, which later merged with the Mitsui Line to form the present Mitsui 0.S.K.
Lines. The company is headquartered in Tokyo and has long been one of the world's largest container and bulk
carriers. In the global shipping map, Japan sits alongside other major players, but the origin of this particular
company is Japan, not China, South Korea, or Singapore.

3. Dubai's airport connects ____ cities and serves __ million passengers each
year. Since the war began, Emirates has cut flights by __%
A. 291, 95, 51
B. 250, 80, 40
C. 300, 100, 60

D. 320,110, 70

This item tests data interpretation and consistency across three related facts about a major airport and its
airline. Think about the scale of a large global hub: it should be connected to a vast network of destinations,
handle a very large number of travelers each year, and, during disruption like a war, see a substantial but not
total drop in flights. The correct option presents a plausible combination of those three measures that aligns
with the context of Dubai’s airport and Emirates. The other options push the figures toward values that would
not match a major hub's typical profile under disruption—either implying far fewer connections, a passenger
scale that's too small or too large, or an extreme percentage cut that wouldn't fit the described situation. The
chosen set hits a balanced, sizable scope across all three data points, making it the best match for the scenario.
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4. Tegna operates primarily in which industry?

A. Television broadcasting

B. Automobile manufacturing
C. Banking
D. Pharmaceuticals

Understanding which industry a company belongs to comes from looking at what it primarily does. Tegna is a
broadcast media company that owns and operates television stations and delivers local TV programming,
including news, to viewers. Its main activity is producing and distributing TV content and earning revenue mainly
through advertising tied to those broadcasts and related distribution. That places it squarely in the television
broadcasting industry. It isn’t involved in making cars, offering financial services, or developing medicines,
which would align with automobile manufacturing, banking, or pharmaceuticals.

5. Which statement best describes underreporting in journalism?

A. It is the phenomenon of not fully presenting the extent, magnitude, or
frequency of an issue.

B. It means reporting every detail exhaustively.
C. It refers to reporting channel restrictions.
D. It indicates the report is thoroughly verified.

Underreporting in journalism happens when the coverage does not show the full extent, size, or frequency of an
issue. This means important aspects are left out or the story fails to convey how widespread or severe a problem
truly is, which can distort readers’ understandings of reality. This happens for a variety of reasons, such as
limited data or sources, time constraints, or biases in what gets reported. This differs from reporting every detail
exhaustively, which would reflect thoroughness rather than underreporting. It also isn't about restrictions on
where a story is published (channels), nor does it imply the report has been thoroughly verified. Those are about
coverage breadth, distribution, or accuracy, not about underrepresenting the issue's scale.

6. Coco Robotics, backed by Sam Altman, plans to use the Pokémon data to
help its robots in urban areas near tall buildings. Which company is this?

A. RobolLabs

B. UrbanBots

C. SkyBots

D. Coco Robotics

The key idea here is identifying who is being described in the sentence. The prompt explicitly names the
company as Coco Robotics and adds details about its backer and its plan to use Pokémon data for robots in
urban areas with tall buildings. Since the question asks which company this is, the only one that matches the
described subject is Coco Robotics, the entity directly mentioned. The other options are unrelated names not
mentioned in the description, so they don't fit as the described company. The mention of Sam Altman backing
Coco Robotics reinforces who is involved but doesn't change which company is being described.
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7. Explain the difference between a deduction and an inductive argument with
examples.

A. Deduction derives specifics from general rules; induction infers
generalizations from examples or data.

B. Induction derives specifics from general rules; deduction infers
generalizations from data.

C. Deduction and induction are the same; there is no difference.
D. Induction uses syllogisms to draw conclusions.

Deduction works by moving from general rules to a specific conclusion. If the general rule is true and the
reasoning is valid, the conclusion must be true for that case. For example, if we know that all humans are mortal
and that Socrates is a human, we can deduce that Socrates is mortal. This shows a necessary conclusion drawn
from general principles applied to a particular instance. Induction, on the other hand, builds a general claim from
particular observations. If you observe many swans and they are all white, you infer that all swans are white.

This generalization is probable, not guaranteed, because a future observation could contradict it (a black swan
could exist). Inductive reasoning often supports hypotheses or theories with evidence from data, but it does not
guarantee the truth of the general claim. The other options mix up the direction or method. Induction does not
derive specifics from general rules, and deduction does not rely on merely collecting data to form broad
generalizations. Also, syllogisms are a classic deductive form, not something central to induction.

8. Which term describes a policy stance that prioritizes higher rates to curb
inflation?

A. Hawkish
B. Dovish

C. Neutral

D. Aggressive

When central banks describe their stance, they're signaling whether they favor tightening to slow inflation or
easing to support growth. The term for prioritizing higher interest rates to curb inflation is hawkish. This stance
aims to tighten financial conditions—raising rates, reducing liquidity, and cooling demand—to bring inflation
down and anchor inflation expectations. It often accepts slower growth or a higher unemployment trade-off in
the short term to achieve price stability over the longer run. Dovish describes a bias toward lower rates and
looser policy to support employment and growth, potentially tolerating higher inflation in the short run. Neutral
means no strong tilt toward tightening or easing. Aggressive is not the standard label for this posture, and when
people refer to the formal stance aimed at curbing inflation, hawkish is the precise term.
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9. What signals bias or perspective in a news article?

A. Selective evidence, loaded language, omission of counterarguments, or a
single-source reliance

B. A neutral tone with balanced quotes
C. A long list of sources from diverse perspectives
D. Clear instructions to fact-check

Bias or perspective in a news article shows up when the reporting selects facts to push a point rather than
present a balanced view. This appears as selective evidence—where only pieces that support a particular angle
are shown while relevant facts that could challenge it are left out. Loaded language uses words with strong
emotional connotations to sway the reader instead of sticking to neutral description. Omitting counterarguments
hides alternative viewpoints, making the piece feel one-sided. Relying on a single source can skew the narrative
toward that source's bias rather than offering corroboration from multiple perspectives. In contrast, a neutral
tone with balanced quotes signals fairness, a long list of sources from diverse perspectives suggests breadth
and openness to other viewpoints, and clear instructions to fact-check emphasize accuracy and transparency
rather than a biased stance.

10. Which company is unifying its productivity with Copilot across its 365 Al
models to be more consumer and competitive?

A.IBM

B. Oracle

C. Apple

D. Microsoft

Integrating an Al assistant across a productivity suite to unify workflows and boost competitiveness. Microsoft
has built Copilot to work across its Microsoft 365 Al models, creating a cohesive, Al-powered experience that
helps with drafting, summarizing, analyzing data, and automating tasks across Word, Excel, PowerPoint,
Outlook, and Teams. This approach makes the tools feel connected and easier to use, helping both consumers
and businesses be more efficient and stay competitive by having a single, integrated Al assistant across the
entire suite. Other companies have their own Al initiatives, but the branding and scope described—Copilot woven
throughout the 365 Al models—fit Microsoft's strategy.
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Next Steps

Congratulations on reaching the final section of this guide. You've taken a meaningful step
toward passing your certification exam and advancing your career.

As you continue preparing, remember that consistent practice, review, and self-reflection
are key to success. Make time to revisit difficult topics, simulate exam conditions, and track
your progress along the way.

If you need help, have suggestions, or want to share feedback, we'd love to hear from you.
Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://newsweek5.examzify.com

We wish you the very best on your exam journey. You've got this!




