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IntroductionIntroduction
Preparing for a certification exam can feel overwhelming, but with the
right tools, it becomes an opportunity to build confidence, sharpen your
skills, and move one step closer to your goals. At Examzify, we believe
that effective exam preparation isn’t just about memorization, it’s about
understanding the material, identifying knowledge gaps, and building
the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional
certification, or entry-level qualification, this book offers structured
practice to reinforce key concepts. You’ll find a wide range of
multiple-choice questions, each followed by clear explanations to help
you understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and
aligned with the types of questions and topics commonly found on
official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but
alongside other resources like flashcards, textbooks, or hands-on
training. For best results, we recommend working through each
question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question
right the first time, it’s about learning from your mistakes and improving
over time. Stay focused, trust the process, and know that every page you
turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide
This guide is designed to help you study more effectively and approach
your exam with confidence. Whether you're reviewing for the first time
or doing a final refresh, here’s how to get the most out of your Examzify
study guide:
1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what
you need to focus on. Your goal is to identify knowledge gaps early.
2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes).
Review a handful of questions, reflect on the explanations.
3. Learn from the Explanations

After answering a question, always read the explanation, even if you got
it right. It reinforces key points, corrects misunderstandings, and
teaches subtle distinctions between similar answers.
4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions.
Revisit these regularly and track improvements over time.
5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without
pausing. Set a timer and simulate test-day conditions to build confidence
and time management skills.
6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions
after a few days and revisit explanations to reinforce learning. Pair this
guide with other Examzify tools like flashcards, and digital practice tests
to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort
always wins. Use this guide flexibly, adapt the tips above to fit your pace
and learning style. You've got this!
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Questions
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1. What does the color blue symbolize in media?
A. Coolness or calmness
B. Hunger and appetite
C. Aggression and danger
D. Confusion and chaos

2. What symbols are commonly used in flowcharts?
A. Input/output symbols, decision symbols, and process boxes.
B. Terminator symbol, input/output symbols, decision symbols,

and process boxes.
C. Decision symbols and arrows only.
D. Only process boxes.

3. Which statement best describes readability of fonts on
screens?
A. Serif fonts are always easier to read on screens.
B. Sans-serif fonts require decorative embellishments for

readability.
C. Sans-serif fonts are generally easier to read on screens.
D. All font types read equally well on screens.

4. What is the impact of a high angle shot?
A. It makes the subject appear vulnerable or weak by

positioning the camera above them.
B. It makes the subject look powerful and dominant.
C. It creates a sense of immediacy by placing the camera at eye

level.
D. It has no impact on the viewer's perception.

5. Which format was created by Google for web images to
reduce file size?
A. TIFF.
B. SVG.
C. WEBP.
D. JPEG.
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6. Which statement best describes how social media and
political broadcasts influence audiences?
A. Provide unbiased data.
B. Influence people's thoughts and opinions.
C. Sell products.
D. Record events.

7. What does a Creative Director do?
A. Manages budgets and scheduling.
B. Directs the entire filmmaking process.
C. Oversees the style of work produced and leads a team of

creatives.
D. Writes copy for adverts.

8. Which format is best described as vector graphics, defined
by lines and curves and scalable without quality loss?
A. Vector graphics.
B. Raster graphics.
C. JPEG.
D. PNG.

9. What does a low angle shot convey?
A. It makes the subject appear smaller and less important.
B. It creates a sense of distance.
C. It uses natural lighting only.
D. It makes the subject appear larger and more important by

positioning the camera below the subject.

10. What is the basic legal principle regarding privacy?
A. People have a right to their own privacy which should not be

invaded or compromised.
B. Privacy can be ignored in public spaces.
C. Privacy applies only to celebrities.
D. Privacy is not protected by law.
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Answers
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1. A
2. B
3. C
4. A
5. C
6. B
7. C
8. A
9. D
10. A
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Explanations
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1. What does the color blue symbolize in media?
A. Coolness or calmness
B. Hunger and appetite
C. Aggression and danger
D. Confusion and chaos

Blue is used in media to convey calmness and coolness because it mirrors natural
features like the sky and water, which feel expansive and soothing. It helps create a sense
of stability, trust, and serenity, so scenes that want to feel peaceful or characters who are
steady and reliable often use blue. In contrast, hunger and appetite are typically linked to
warmer colors like red and orange; aggression and danger are commonly signaled by red
or high-contrast tones; confusion and chaos are shown through busy visuals or abrupt
color shifts rather than the calm, cool tones blue provides. So blue is best understood as
representing coolness or calmness.

2. What symbols are commonly used in flowcharts?
A. Input/output symbols, decision symbols, and process boxes.
B. Terminator symbol, input/output symbols, decision symbols,

and process boxes.
C. Decision symbols and arrows only.
D. Only process boxes.

Flowcharts use a standard set of shapes to show different kinds of actions and data flow.
The most common ones are the terminator, which marks where the process starts and
ends; the input/output symbol, which represents data entering or leaving the system; the
decision symbol, which shows branching based on yes/no or true/false; and the process
box, which stands for a task or operation performed. Arrows connect these shapes to
indicate the sequence of steps.  Including all four shapes together covers the typical
steps in a workflow, so the option that lists the terminator, input/output, decision, and
process boxes is the best. Other options miss one or more of these essential
elements—for example, focusing only on decisions and arrows omits the start/end and
processing steps, while using only process boxes ignores how data moves into and out of
the system and where the flow begins or ends.
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3. Which statement best describes readability of fonts on
screens?
A. Serif fonts are always easier to read on screens.
B. Sans-serif fonts require decorative embellishments for

readability.
C. Sans-serif fonts are generally easier to read on screens.
D. All font types read equally well on screens.

On-screen readability depends on how font shapes render with pixels. Sans-serif fonts
have clean, simple letterforms without the small decorative tails at the ends of strokes,
so their characters stay clearer at typical screen sizes and resolutions. This makes words
faster to recognize and easier to read, especially for body text and for screens with
varying pixel densities and anti-aliasing. Serif fonts, with those added details, can appear
fuzzier on many displays when scaled down, which is why they’re often harder to read on
screens. So, sans-serif fonts are generally easier to read on screens. The idea that serif is
always easier, or that sans-serif needs embellishments, or that all fonts read the same,
isn’t true because rendering quality and size affect legibility.

4. What is the impact of a high angle shot?
A. It makes the subject appear vulnerable or weak by

positioning the camera above them.
B. It makes the subject look powerful and dominant.
C. It creates a sense of immediacy by placing the camera at eye

level.
D. It has no impact on the viewer's perception.

A high angle shot looks down on the subject from above, which makes them appear
smaller and more vulnerable. This vantage point signals weakness or powerlessness to
the viewer, and it’s a visual cue filmmakers use to evoke feelings of empathy, danger, or
subordination toward the character. The camera’s elevated position dominates the scene
and can suggest that the character is under pressure or at a disadvantage.  By contrast, a
low-angle shot would convey strength and dominance, and an eye-level shot tends to feel
neutral and immediate. Saying there’s no impact ignores how much camera position
shapes how we read a character’s status in a moment.
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5. Which format was created by Google for web images to
reduce file size?
A. TIFF.
B. SVG.
C. WEBP.
D. JPEG.

Web images that load quickly rely on effective compression. Google created WEBP to
shrink image file sizes for the web while keeping quality high. WEBP uses advanced
techniques to predict and encode pixel data, plus modern compression options, so it can
be used in both lossy and lossless modes. It also supports transparency and animation,
making it a flexible choice for web graphics. Because of these capabilities, WEBP often
produces smaller files than JPEG and PNG for similar quality, boosting page speed. Other
formats like TIFF are typically larger and not designed for web use, SVG is vector-based,
and JPEG predates WEBP and wasn’t created by Google.

6. Which statement best describes how social media and
political broadcasts influence audiences?
A. Provide unbiased data.
B. Influence people's thoughts and opinions.
C. Sell products.
D. Record events.

Messages from social media and political broadcasts are designed to persuade. They
frame issues in particular ways, pick out certain details, and use repetition and
emotional cues to shape how audiences think and feel. Because of this targeted
messaging, their primary effect is to influence thoughts and opinions rather than simply
provide unbiased data, record events, or sell products. The emphasis is on guiding
interpretation and attitudes toward politics.

7. What does a Creative Director do?
A. Manages budgets and scheduling.
B. Directs the entire filmmaking process.
C. Oversees the style of work produced and leads a team of

creatives.
D. Writes copy for adverts.

A Creative Director’s job is to shape the overall look, feel, and direction of a project and
to lead the team of creatives to bring that vision to life. They set the creative style and
standards, make big decisions about concepts and branding, and ensure everything from
visuals to messaging stays consistent across the work. That focus on style and leadership
is exactly what the described option captures: overseeing the style of work produced and
guiding a team of creatives. Tasks like managing budgets and schedules belong to a
producer or project manager, directing the entire filmmaking process is the director’s
role, and writing copy is done by a copywriter.
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8. Which format is best described as vector graphics, defined
by lines and curves and scalable without quality loss?
A. Vector graphics.
B. Raster graphics.
C. JPEG.
D. PNG.

Think about how the image is stored. If it’s described using lines and curves defined by
mathematical rules, it stays crisp no matter how much you scale it. That’s exactly what
defines vector graphics: lines and curves that can be resized without losing quality. In
contrast, JPEG and PNG are raster formats made from pixels, so scaling up typically
reveals blur or blocky pixels because the image must be resampled, not redrawn. So this
description points to vector graphics as the best fit, the type you’d use for logos or
illustrations that need to stay sharp at any size.

9. What does a low angle shot convey?
A. It makes the subject appear smaller and less important.
B. It creates a sense of distance.
C. It uses natural lighting only.
D. It makes the subject appear larger and more important by

positioning the camera below the subject.
A low angle shot places the camera below the subject, looking up. This perspective makes
the subject appear larger and more imposing, signaling power, importance, or authority
to the viewer. It’s a visual cue that the figure dominates the scene, which is why this shot
is often used to depict heroes, leaders, or antagonists with a sense of control. The other
options don’t capture the core effect of the angle: it’s not about being smaller, about
distance, or about lighting, but about how the camera’s position alters the viewer’s
perception of the subject’s size and status.

10. What is the basic legal principle regarding privacy?
A. People have a right to their own privacy which should not be

invaded or compromised.
B. Privacy can be ignored in public spaces.
C. Privacy applies only to celebrities.
D. Privacy is not protected by law.

Privacy is a fundamental right recognised by law. The basic idea is that people have a
right to control information about themselves and to be protected from unwarranted
intrusion into their private life. In practical terms, intrusions into privacy—whether
through surveillance, data collection, or sharing personal details—should only happen if
there’s a legitimate reason and the intrusion is proportionate, often requiring consent or
a legal justification. That’s why stating that people have a right to privacy which should
not be invaded or compromised is the best answer. The other ideas aren’t accurate:
privacy isn’t ignored in public spaces, it isn’t limited to celebrities, and privacy is indeed
protected by law.
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Next StepsNext Steps
Congratulations on reaching the final section of this guide. You've taken
a meaningful step toward passing your certification exam and advancing
your career.

As you continue preparing, remember that consistent practice, review,
and self-reflection are key to success. Make time to revisit difficult
topics, simulate exam conditions, and track your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love
to hear from you. Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://imediagcse.examzify.com

We wish you the very best on your exam journey. You've got this!
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