
Future Business Leaders of
America (FBLA) Sports
Management and
Entertainment Practice
Exam (Sample)
Study Guide

Everything you need from our exam experts!

Sample study guide. Visit https://fbla-sportsmanagementandentertainment.examzify.com



Copyright © 2025 by Examzify - A Kaluba Technologies Inc. product.

ALL RIGHTS RESERVED.

No part of this book may be reproduced or transferred in any form or by any
means, graphic, electronic, or mechanical, including photocopying,
recording, web distribution, taping, or by any information storage retrieval
system, without the written permission of the author.

Notice: Examzify makes every reasonable effort to obtain from reliable
sources accurate, complete, and timely information about this product.

1Sample study guide. Visit https://fbla-sportsmanagementandentertainment.examzify.com for the full version

SA
M

PLE



Questions

2Sample study guide. Visit https://fbla-sportsmanagementandentertainment.examzify.com for the full version

SA
M

PLE



1. To prove negligence in a legal context, does a plaintiff need
to demonstrate injury?
A. Yes
B. No
C. Only in certain cases
D. Only if damages are claimed

2. Identify one legal consideration in sports management.
A. Insurance and liability issues related to injuries during

events
B. Advertisement contracts with media outlets
C. Compliance with athletic performance regulations
D. Social media engagement policies

3. What are potential challenges of managing a sports event?
A. Excessive fan participation and budget surplus
B. Logistical coordination and compliance with regulations
C. Lack of sponsors and low attendance
D. Rising ticket prices and celebrity endorsements

4. What does the acronym 'Sponsorship Activation' mean in
sports marketing?
A. The initial stage of planning a sports event
B. The process of implementing a sponsorship agreement to

engage fans and enhance brand visibility
C. The evaluation of sponsorship opportunities
D. The analysis of sponsorship contracts

5. When assessing an entertainment event, which is often a
key performance indicator?
A. Audience size
B. Budget adherence
C. Marketing spend
D. Industry relevance
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6. What ensures facility accessibility for all citizens?
A. Health and Safety Code
B. Facility Management Protocol
C. ADA
D. Community Standards

7. What is the role of a sports promoter?
A. To manage athlete endorsements
B. To market and promote sporting events and athletes to

increase attendance and viewership
C. To analyze consumer behavior in sports
D. To oversee facility maintenance

8. What is the impact of globalization on sports management?
A. It limits competition in local markets
B. It expands opportunities by accessing international markets
C. It decreases consumer interest in sports
D. It standardizes sports regulations worldwide

9. What type of fairs often have a distinct advantage due to
their size and scope?
A. County fairs
B. State fairs
C. Music fairs
D. Food fairs

10. What are the legal considerations sports managers must
be aware of?
A. Employee benefit regulations
B. Marketing strategies
C. Contractual agreements and liability issues
D. Player performance metrics
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Answers
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1. B
2. A
3. B
4. B
5. A
6. C
7. B
8. B
9. B
10. C
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Explanations

7Sample study guide. Visit https://fbla-sportsmanagementandentertainment.examzify.com for the full version

SA
M

PLE



1. To prove negligence in a legal context, does a plaintiff need
to demonstrate injury?
A. Yes
B. No
C. Only in certain cases
D. Only if damages are claimed

To establish a claim of negligence, a plaintiff typically does not need to demonstrate
injury in the context of the legal definition of negligence. Negligence is comprised of four
essential elements: duty, breach, causation, and damages. While damages are crucial for
a claim to succeed and for the recovery of compensation, the fundamental proof of
negligence can focus on the first three elements without an injury necessarily being
present.   In certain contexts, it may be sufficient to show that a defendant's actions were
negligent, creating a breach of duty that led to potential harm—even if that harm has not
yet materialized as a physical injury. This principle emphasizes that negligence focuses
on the behavior of the defendant rather than solely on the consequences sustained by the
plaintiff. Legal actions can also be taken to address potential risks or wrongful conduct
in circumstances where injury has not occurred, particularly in cases involving punitive
or preventative measures. Thus, a plaintiff does not have to demonstrate injury to
illustrate that negligence has occurred.   This understanding sheds light on scenarios
where the legal framework allows for a broader interpretation of negligence beyond just
claims for damages caused by injuries.

2. Identify one legal consideration in sports management.
A. Insurance and liability issues related to injuries during

events
B. Advertisement contracts with media outlets
C. Compliance with athletic performance regulations
D. Social media engagement policies

One significant legal consideration in sports management involves insurance and liability
issues related to injuries that occur during events. This aspect is crucial because sports
inherently carry a risk of physical injury, and organizations must ensure they are
protected against potential legal actions by athletes, spectators, or staff who may be
injured.   Effective risk management strategies often include acquiring appropriate
insurance policies that cover various liabilities, such as general liability, workers'
compensation, and event cancellation. These policies are essential as they help
organizations mitigate financial losses related to lawsuits or claims of negligence. The
potential for injury necessitates that sports managers are knowledgeable about legal
standards in their jurisdiction, ensuring that proper safety protocols and emergency
procedures are in place to protect everyone involved.  While the other options involve
important aspects of sports management, they do not directly align with the legal
implications tied to the physical risks associated with sporting events. While
advertisement contracts and compliance with performance regulations have legal
components, they are not as closely linked to immediate concerns over the physical
safety and well-being of participants, which is central to the focus of liability and
insurance. Additionally, social media policies pertain to reputation management and
communication rather than the direct legal risks of injuries in sporting activities.
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3. What are potential challenges of managing a sports event?
A. Excessive fan participation and budget surplus
B. Logistical coordination and compliance with regulations
C. Lack of sponsors and low attendance
D. Rising ticket prices and celebrity endorsements

Managing a sports event involves a multitude of challenges that can significantly impact
its success. Logistical coordination is a critical aspect, as it includes overseeing various
elements such as venue arrangements, scheduling, transportation, and ensuring that all
necessary resources are available on the day of the event. This requires meticulous
planning and the ability to adapt to unforeseen circumstances, such as weather changes
or technical difficulties.  In addition, compliance with regulations is paramount. Sports
events must adhere to various legal and safety standards, which can vary by location.
This includes permits, health and safety protocols, and rules set by governing bodies or
leagues. Ensuring compliance helps to mitigate legal risks and promotes a safe
environment for attendees, athletes, and staff.  The other choices present challenges but
do not encapsulate the comprehensive logistical and regulatory complexities that are
inherent in managing an event. While factors such as fan participation, sponsorship,
attendance, ticket prices, and endorsements can affect an event’s success, they are often
outcomes influenced by the effectiveness of the logistical planning and adherence to
regulations rather than core challenges in event management itself.

4. What does the acronym 'Sponsorship Activation' mean in
sports marketing?
A. The initial stage of planning a sports event
B. The process of implementing a sponsorship agreement to

engage fans and enhance brand visibility
C. The evaluation of sponsorship opportunities
D. The analysis of sponsorship contracts

The concept of 'Sponsorship Activation' in sports marketing refers to the process of
implementing a sponsorship agreement, specifically aimed at engaging fans and
enhancing the visibility of a brand. This involves a series of strategic efforts that leverage
the partnership between a sponsor and a sports entity to create meaningful interactions
with the audience.   Effective activation strategies can include on-site promotions during
events, targeted social media campaigns, or community outreach programs that resonate
with fans and reinforce the brand’s presence. The goal is to not only promote the
sponsor's products or services but also to foster a deeper connection with the audience,
ultimately driving brand loyalty and sales.   In contrast, the initial stage of planning a
sports event focuses on logistics rather than the execution of sponsorship agreements.
Evaluating sponsorship opportunities deals with assessing potential partnerships before
any agreement is made, while the analysis of sponsorship contracts involves reviewing
the terms and obligations of existing agreements, rather than focusing on how those
agreements are brought to life through activation efforts.
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5. When assessing an entertainment event, which is often a
key performance indicator?
A. Audience size
B. Budget adherence
C. Marketing spend
D. Industry relevance

Audience size serves as a crucial performance indicator when assessing an entertainment
event because it directly reflects the event's ability to attract and engage its target
market. A larger audience often indicates greater interest or demand, which can enhance
the event's overall success in terms of ticket sales, sponsorship opportunities, and
potential for future events.   Analyzing audience size helps organizers gauge the
effectiveness of their marketing strategies and whether the event met its attendance
goals. Additionally, it can impact revenue streams from ticket sales and concessions,
making it a vital metric for evaluating event performance.  While the other aspects like
budget adherence and marketing spend are important for internal assessment and
ensuring the event remains financially viable, they do not provide a direct measure of the
event's impact or popularity as audience size does. Industry relevance can indicate the
event's standing in the market, but it is audience engagement that often drives the
ultimate success of the event.

6. What ensures facility accessibility for all citizens?
A. Health and Safety Code
B. Facility Management Protocol
C. ADA
D. Community Standards

The Americans with Disabilities Act (ADA) is pivotal in ensuring facility accessibility for
all citizens, particularly for individuals with disabilities. Established in 1990, the ADA
mandates that public and private spaces must be accessible to everyone, including those
with physical or mental impairments. This law outlines specific requirements for building
design, construction, and alteration to facilitate access, such as wheelchair ramps,
designated parking spots, and accessible restrooms.  By adhering to these requirements,
facilities can not only comply with legal standards but also promote inclusivity and equal
opportunity for all community members, enhancing the overall quality of life and
participation in various activities. This commitment to accessibility is essential in
fostering an environment where everyone has the chance to engage fully in society,
regardless of their physical capabilities.   In contrast, while other options like Health and
Safety Codes, Facility Management Protocol, and Community Standards can contribute to
overall facility management and compliance, they do not specifically focus on the
comprehensive scope of accessibility that the ADA mandates. Therefore, the ADA stands
out as the key legislation ensuring that facilities are accessible to all individuals.
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7. What is the role of a sports promoter?
A. To manage athlete endorsements
B. To market and promote sporting events and athletes to

increase attendance and viewership
C. To analyze consumer behavior in sports
D. To oversee facility maintenance

A sports promoter plays a key role in the sports industry by focusing on the marketing
and promotion of sporting events and athletes. Their primary objective is to increase
both attendance at events and viewership through various promotional activities. This
can involve creating marketing campaigns, utilizing social media, organizing press
releases, and building partnerships with sponsors and media outlets to enhance the
visibility of sports events and athletes.  By effectively promoting events, sports promoters
help to attract fans, generate buzz, and ultimately drive revenue for teams and
organizations. Their work ensures that the sporting events reach a broader audience,
thereby enhancing the overall experience for attendees and viewers.   The other options,
while related to aspects of the sports industry, do not accurately define the core function
of a sports promoter. Managing athlete endorsements focuses on the financial and
marketing strategies surrounding an athlete's personal brand, analyzing consumer
behavior is more about market research and understanding audience preferences rather
than promotion, and overseeing facility maintenance pertains to operational logistics
rather than marketing and promotion.

8. What is the impact of globalization on sports management?
A. It limits competition in local markets
B. It expands opportunities by accessing international markets
C. It decreases consumer interest in sports
D. It standardizes sports regulations worldwide

Globalization has a significant impact on sports management by expanding opportunities
through access to international markets. This phenomenon allows sports organizations,
teams, and athletes to reach broader audiences across different countries, enhancing
revenue potential from various sources such as sponsorships, broadcasting rights, and
merchandise sales. By entering international markets, sports entities can leverage
diverse demographics and tap into new fan bases, which can lead to increased
engagement and investment in sports.  Additionally, globalization fosters partnerships
across borders, facilitating collaboration in areas such as training, development, and
events. It encourages the exchange of best practices and innovation in sports
management, which can enhance overall performance and competitiveness in the
industry. This interconnectedness ultimately benefits not only the organizations involved
but also the fans and communities that enjoy a richer variety of sports and events.  
While standardization of sports regulations and increased competition in local markets
may be relevant considerations, they do not primarily encapsulate the overarching
impact of globalization on sports management. Similarly, while consumer interest in
sports might vary depending on localization strategies, it does not inherently decrease
due to globalization. The emphasis is predominantly on the expansion of opportunities
created by a globalized sports landscape.
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9. What type of fairs often have a distinct advantage due to
their size and scope?
A. County fairs
B. State fairs
C. Music fairs
D. Food fairs

State fairs typically have a distinct advantage due to their larger size and broader scope
compared to other types of fairs. These events encompass a variety of attractions,
including livestock shows, agricultural exhibitions, entertainment, competitions, and
diverse food offerings, making them a comprehensive showcase of regional culture and
industry. The scale of state fairs allows them to draw in a larger audience and provides
more opportunities for vendors, sponsors, and participants to engage with the public. 
Additionally, state fairs often benefit from state-level support, which can lead to better
funding, organization, and promotion. This helps create a vibrant atmosphere that not
only celebrates agricultural achievements but also promotes tourism and local
businesses. The combination of size, diversity of activities, and potential for widespread
community involvement gives state fairs a notable advantage compared to county fairs,
music fairs, or food fairs, which may be more limited in scope and audience reach.

10. What are the legal considerations sports managers must
be aware of?
A. Employee benefit regulations
B. Marketing strategies
C. Contractual agreements and liability issues
D. Player performance metrics

Sports managers operate in a complex environment that encompasses various legal
aspects critical for the effective management of sports organizations and teams.
Contractual agreements and liability issues are fundamental to this landscape because
they form the legal backbone of many relationships within sports, encompassing
agreements with players, sponsors, and vendors.   Contracts dictate the terms of
engagement, affecting how athletes are paid, how sponsorships function, and how
partnerships are structured. By understanding the intricacies of these agreements,
sports managers can ensure compliance with the law while protecting the interests of
their organization and its stakeholders. Additionally, liability issues are paramount as
they pertain to the potential risks faced by teams and athletes. This includes
understanding legal responsibilities associated with injuries, negligence, and the overall
safety of players and fans during events. A solid grasp of these considerations aids in
mitigating risks and establishing robust operational guidelines.  In contrast, while
employee benefit regulations, marketing strategies, and player performance metrics are
all important components of sports management, they do not address the immediate
legal frameworks and obligations that sports managers must navigate daily.
Understanding the legal implications of contracts and liability is thus essential for sound
leadership and effective decision-making within the sports industry.
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