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IntroductionIntroduction

Preparing for a certification exam can feel overwhelming, but with the right tools, it becomes
an opportunity to build confidence, sharpen your skills, and move one step closer to your
goals. At Examzify, we believe that effective exam preparation isn’t just about
memorization, it’s about understanding the material, identifying knowledge gaps, and
building the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional certification, or entry-level
qualification, this book offers structured practice to reinforce key concepts. You’ll find a
wide range of multiple-choice questions, each followed by clear explanations to help you
understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and aligned with the types
of questions and topics commonly found on official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but alongside other
resources like flashcards, textbooks, or hands-on training. For best results, we recommend
working through each question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question right the first
time, it’s about learning from your mistakes and improving over time. Stay focused, trust the
process, and know that every page you turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide

This guide is designed to help you study more effectively and approach your exam with
confidence. Whether you're reviewing for the first time or doing a final refresh, here’s how to
get the most out of your Examzify study guide:

1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what you need to focus on.
Your goal is to identify knowledge gaps early.

2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes). Review a handful of
questions, reflect on the explanations.

3. Learn from the Explanations

After answering a question, always read the explanation, even if you got it right. It reinforces
key points, corrects misunderstandings, and teaches subtle distinctions between similar
answers.

4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions. Revisit these
regularly and track improvements over time.

5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without pausing. Set a timer and
simulate test-day conditions to build confidence and time management skills.

6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions after a few days and
revisit explanations to reinforce learning. Pair this guide with other Examzify tools like
flashcards, and digital practice tests to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort always wins. Use this
guide flexibly, adapt the tips above to fit your pace and learning style. You've got this!
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Questions
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1. Which term denotes an organisation's attempt to communicate with
interested parties?
A. Marketing mix
B. Sales promotions
C. Point of sale
D. Public relations

2. In business, choosing between paying dividends and reinvesting profits is
an example of?
A. Sunk cost
B. Trade-off
C. Fixed cost
D. Variable cost

3. Typically a 2d diagram that shows two of the attributes or characteristics
of a brand and those of rival brands in the market is called a?
A. Market Map
B. Brand Map
C. SWOT Matrix
D. Perceptual Map

4. What term describes products manufactured for wholesalers or retailers by
other businesses?
A. Manufacturer brands
B. Own-label, distributor or private brands
C. Public relations
D. Sales promotions

5. Which statement best defines opportunity cost?
A. The measurable increase in profits from a decision
B. The actual cash outlay required to implement a choice
C. The accounting recognition of impairment
D. The value of the next best alternative foregone
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6. The idea that workers are motivated by recognition given to them as a
group is known as?
A. Hawthorne effect
B. Maslow's hierarchy of needs
C. Job rotation
D. Performance-related pay

7. Which term describes the practice of choosing suppliers who respect the
environment and workers?
A. Design Mix
B. Product Design
C. Recycling
D. Ethical Sourcing

8. What is the term for the price policy that adds a specific markup to cost to
determine selling price?
A. Product life cycle
B. Pricing strategy
C. Sponsorship
D. Cost plus pricing

9. The order of people's needs starting with basic human requirements is
known as?
A. Motivators (Herzberg's)
B. Maslow's hierarchy of needs
C. Payment by results
D. Job rotation

10. Which term best describes the process of moving goods to customers
through various middlemen and routes?
A. Distribution
B. Intermediaries
C. Distribution channel
D. E-commerce

Sample study guide, visit https://edexcelalvlbustheme1.examzify.com
for the full version with hundreds of practice questions 7

SAMPLE



Answers
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1. D
2. B
3. A
4. B
5. D
6. A
7. D
8. D
9. B
10. C
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Explanations
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1. Which term denotes an organisation's attempt to communicate with
interested parties?
A. Marketing mix
B. Sales promotions
C. Point of sale
D. Public relations

Communicating with interested parties is handled through public relations, which is all about shaping the
organisation’s image and managing relationships with stakeholders such as customers, employees, investors,
suppliers, regulators and the media. PR focuses on how the company is perceived and how it communicates its
message, rather than directly selling a product. The marketing mix is a broader plan for bringing a product to
market (the four Ps: product, price, place, promotion) and isn’t solely about stakeholder communication. Sales
promotions are short-term incentives to boost sales, not a general communications approach. Point of sale
refers to where a sale happens or the displays used at the selling point, not to ongoing communications with
external parties. So the term that best describes an organisation’s attempt to communicate with interested
parties is public relations.

2. In business, choosing between paying dividends and reinvesting profits is
an example of?
A. Sunk cost
B. Trade-off
C. Fixed cost
D. Variable cost

This is about making a trade-off between competing uses of profits. When you decide between paying dividends
and reinvesting profits, you’re weighing two valid goals: rewarding shareholders now with cash or funding future
growth through reinvestment. Each choice has an opportunity cost—the benefit you miss by not choosing the
other option. Paying dividends means giving up some reinvestment potential; reinvesting means forgoing
immediate shareholder payouts. This isn’t about past costs (sunk costs) or about costs that depend on
production levels (fixed or variable costs). It’s the balancing act between alternative uses of profits, i.e., a
trade-off.

3. Typically a 2d diagram that shows two of the attributes or characteristics
of a brand and those of rival brands in the market is called a?
A. Market Map
B. Brand Map
C. SWOT Matrix
D. Perceptual Map

This diagram is about placing brands on two attributes to compare where they sit in the market. A Market Map
uses a simple two-axis chart so each brand, including rivals, is positioned according to two chosen
characteristics (for example price and quality or speed and reliability). This visual helps you see at a glance
which brands cluster together, which ones stand out, and where there might be gaps in the market to exploit. It’s
a practical way to assess competitive positioning and inform strategic decisions about branding, messaging,
and product decisions.  In many marketing contexts this kind of diagram is called a perceptual map, since it
reflects how consumers perceive brands on two dimensions. The wording here labels it as a Market Map, which
serves the same purpose of comparing brand positions in a straightforward, two-dimensional format.
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4. What term describes products manufactured for wholesalers or retailers by
other businesses?
A. Manufacturer brands
B. Own-label, distributor or private brands
C. Public relations
D. Sales promotions

When a retailer wants to offer products under its own name but doesn’t make them itself, the arrangement uses
own-label, distributor or private brands. These goods are manufactured by another business specifically for the
retailer, who then brands them as their own. This differs from manufacturer brands, where the producer markets
the product under its own name. Public relations and sales promotions are marketing activities, not product
types. So the term that best describes these goods is the retailer’s own-label/private brand.

5. Which statement best defines opportunity cost?
A. The measurable increase in profits from a decision
B. The actual cash outlay required to implement a choice
C. The accounting recognition of impairment
D. The value of the next best alternative foregone

Opportunity cost is about what you give up when you choose one option over another. It’s the value of the next
best alternative foregone—the benefit you would have gained if you had chosen that other option instead.   So, if
a business spends resources on one project, the opportunity cost is the potential value (often measured in
monetary terms) from the best alternative use of those resources that is not taken. It isn’t the actual cash outlay
itself, nor an impairment charge, nor simply the measured increase in profits from the chosen option. It’s about
the benefits you sacrifice by not pursuing the next best alternative.

6. The idea that workers are motivated by recognition given to them as a
group is known as?
A. Hawthorne effect
B. Maslow's hierarchy of needs
C. Job rotation
D. Performance-related pay

The concept being tested is about how social recognition from the organization can boost motivation. This
aligns with the Hawthorne effect, where workers perform better when they receive attention and feel
valued—especially when that attention is directed at them as a group. In the original Mayo studies, productivity
rose not just from changes in the task or environment, but from the sense that management was observing and
appreciating the workers collectively. So group recognition acts as a social incentive, boosting motivation. 
Maslow’s hierarchy focuses on personal, individual needs for esteem and self-actualization, not specifically
group recognition. Job rotation aims to reduce monotony by varying tasks, and performance-related pay is
about financial rewards rather than social recognition.
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7. Which term describes the practice of choosing suppliers who respect the
environment and workers?
A. Design Mix
B. Product Design
C. Recycling
D. Ethical Sourcing

Ethical sourcing is about selecting suppliers who meet environmental and labor standards, bringing social
responsibility into procurement decisions. It means evaluating suppliers on factors like environmental impact,
safe and fair working conditions, fair wages, and the avoidance of child or forced labor, often supported by
audits or certifications. This approach helps a business manage risks, protect its reputation, and build a more
sustainable, resilient supply chain.  Other terms focus on different areas. Design mix is about balancing cost,
function, and aesthetics when choosing materials, not about suppliers’ ethics. Product design concerns how a
product is created and its features, rather than supplier behavior. Recycling deals with reusing materials to cut
waste, not with how components are sourced or who supplies them.

8. What is the term for the price policy that adds a specific markup to cost to
determine selling price?
A. Product life cycle
B. Pricing strategy
C. Sponsorship
D. Cost plus pricing

This question is about a pricing method where the selling price is determined by adding a fixed markup to the
cost of making the product. You start with the total cost (materials, labour, overheads) and apply a
markup—either a percentage or a fixed amount—to cover overheads and secure a desired profit. The resulting
selling price ensures costs are covered and a target return is built in, and it’s straightforward to apply, especially
when costs are clear and stable.  This approach is different from broader ideas like a pricing strategy (the overall
plan for setting prices), the product life cycle (the stages a product goes through), or sponsorship (a
funding/partnership activity). Cost-plus pricing is a specific method used to set price, not the broader concepts.
It’s simple and predictable, but it can ignore market demand and competitor prices, which is a potential
downside.

9. The order of people's needs starting with basic human requirements is
known as?
A. Motivators (Herzberg's)
B. Maslow's hierarchy of needs
C. Payment by results
D. Job rotation

Maslow's hierarchy of needs. This idea suggests people have a ladder of needs, starting with basic physical
requirements like food and shelter, then safety, followed by social belonging, then esteem, and finally
self-actualization. The point is that lower-level needs tend to be satisfied first, and only after that do higher-level
motivators come into play. In a workplace, this means ensuring fundamentals like fair pay and safe conditions
can unlock motivation for growth, responsibility, and achievement as those basics are met. The other options
don’t describe this ordered progression: Herzberg’s theory distinguishes hygiene factors and motivators rather
than a stepped ladder; payment by results concerns pay schemes; and job rotation is about varying tasks to
develop skills, not the sequence of needs.
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10. Which term best describes the process of moving goods to customers
through various middlemen and routes?
A. Distribution
B. Intermediaries
C. Distribution channel
D. E-commerce

The question tests understanding of how products reach customers through a network of people and routes. The
best term is distribution channel because it describes the path and system through which goods move from
producer to consumer, including the various intermediaries like wholesalers, retailers, agents, and the different
routes products can take (direct, via a retailer, via online platforms, etc.). Distribution is a broader activity that
includes the logistics side of getting goods to market, while intermediaries are the middlemen themselves.
E-commerce is a selling method that can be part of a distribution channel, but it doesn’t name the whole process
of moving goods through multiple middlemen and routes.
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Next StepsNext Steps

Congratulations on reaching the final section of this guide. You've taken a meaningful step
toward passing your certification exam and advancing your career.

As you continue preparing, remember that consistent practice, review, and self-reflection
are key to success. Make time to revisit difficult topics, simulate exam conditions, and track
your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love to hear from you.
Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://edexcelalvlbustheme1.examzify.com

We wish you the very best on your exam journey. You've got this!
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