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IntroductionIntroduction
Preparing for a certification exam can feel overwhelming, but with the
right tools, it becomes an opportunity to build confidence, sharpen your
skills, and move one step closer to your goals. At Examzify, we believe
that effective exam preparation isn’t just about memorization, it’s about
understanding the material, identifying knowledge gaps, and building
the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional
certification, or entry-level qualification, this book offers structured
practice to reinforce key concepts. You’ll find a wide range of
multiple-choice questions, each followed by clear explanations to help
you understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and
aligned with the types of questions and topics commonly found on
official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but
alongside other resources like flashcards, textbooks, or hands-on
training. For best results, we recommend working through each
question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question
right the first time, it’s about learning from your mistakes and improving
over time. Stay focused, trust the process, and know that every page you
turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide
This guide is designed to help you study more effectively and approach
your exam with confidence. Whether you're reviewing for the first time
or doing a final refresh, here’s how to get the most out of your Examzify
study guide:
1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what
you need to focus on. Your goal is to identify knowledge gaps early.
2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes).
Review a handful of questions, reflect on the explanations.
3. Learn from the Explanations

After answering a question, always read the explanation, even if you got
it right. It reinforces key points, corrects misunderstandings, and
teaches subtle distinctions between similar answers.
4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions.
Revisit these regularly and track improvements over time.
5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without
pausing. Set a timer and simulate test-day conditions to build confidence
and time management skills.
6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions
after a few days and revisit explanations to reinforce learning. Pair this
guide with other Examzify tools like flashcards, and digital practice tests
to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort
always wins. Use this guide flexibly, adapt the tips above to fit your pace
and learning style. You've got this!
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Questions
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1. Which statement about match rules is NOT true?
A. They establish criteria for relating source Individual records

to each other.
B. They produce a record called Unified Individual.
C. They make use of most standard and custom attributes

mapped to the data model.
D. They can only be used with standard attributes mapped to

the data model.

2. What reconciliation rule is defined by default when
selecting profile attributes in the Unified Individual?
A. Last updated
B. Source sequence
C. Most occurring
D. Oldest record

3. Which acronym corresponds to the object that underpins
the data stream?
A. DMO
B. DLO
C. DSO
D. MDM

4. When setting up the data source object or schema
corresponding to the data set that you're importing, which
category would you select when bringing sales order data?
A. Profile Data
B. Engagement Data
C. Party Data
D. Other Data

5. In which Salesforce products can Data Cloud data be
activated?
A. Marketing Cloud Engagement, Advertising, Personalization,

and Intelligence.
B. Data can be activated only in Sales Cloud.
C. Activation is not supported.
D. Activation is limited to Data Studio.
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6. Which match rule allows you to unify records based on a
party identifier?
A. Exact email
B. Exact party ID
C. Exact org ID
D. Exact loyalty ID

7. What is one automated publish schedule option for a
segment?
A. Every 1 hour
B. Every 4 hours
C. Every 24 hours
D. Every 12 hours

8. Which of the following is another Data Action target for
Salesforce Data Cloud Streaming Insights?
A. Salesforce Platform Event
B. Webhook
C. Salesforce Marketing Cloud
D. Salesforce Commerce Cloud

9. Which permissions set is required to setup an External
Activation Platform?
A. Customer Data Platform Marketing Manager
B. Customer Data Platform Data Aware Specialist
C. Customer Data Platform Admin
D. Customer Data Platform Marketing Specialist

10. Which Data Cloud feature helps calculate reusable
attributes like Customer Lifetime Value and Customer
Satisfaction Score?
A. Segments
B. Calculated Insights
C. Einstein Score
D. Tableau Connector
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Answers
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1. D
2. A
3. C
4. B
5. A
6. B
7. C
8. A
9. C
10. B
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Explanations
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1. Which statement about match rules is NOT true?
A. They establish criteria for relating source Individual records

to each other.
B. They produce a record called Unified Individual.
C. They make use of most standard and custom attributes

mapped to the data model.
D. They can only be used with standard attributes mapped to

the data model.
Match rules define how to identify when two source Individual records refer to the same
person and how to connect them to form a Unified Individual. They set the criteria for
relating source records to each other and drive the creation of a single, consolidated
view. They rely on attributes that are mapped to the data model, and this includes both
standard attributes and any custom attributes you’ve defined. Therefore, stating that
match rules can only be used with standard attributes is not true—the rules can
incorporate custom attributes as part of the matching criteria, allowing you to tailor
identity resolution to your data.

2. What reconciliation rule is defined by default when
selecting profile attributes in the Unified Individual?
A. Last updated
B. Source sequence
C. Most occurring
D. Oldest record

When keeping a single profile from multiple data sources, you need a rule to decide
which value to keep for each attribute when sources disagree. The default reconciliation
rule uses the most recently updated value. This emphasizes data freshness, so the profile
reflects the current state by taking the latest change, which is especially important for
mutable fields like contact details or preferences. For example, if a phone number
changes in one source today but another source still shows an old number, the latest
update wins, keeping the Unified Individual aligned with recent data. This approach
reduces manual reconciliation and works well with data pipelines designed to surface
recent changes. Other rules exist—such as preferring a value from a preferred source
order, selecting the most frequent value across sources, or choosing the oldest
record—but they prioritize stability, consensus, or history over recency, which is why they
are not the default.
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3. Which acronym corresponds to the object that underpins
the data stream?
A. DMO
B. DLO
C. DSO
D. MDM

In data streaming, the backbone of the flow is the storage object that receives, holds, and
structures the incoming data so downstream processes can rely on a stable source. This
role is fulfilled by the Data Store Object, which serves as the persistent container for data
as it moves through the pipeline, enabling initial loading, validation, and subsequent
transformations. Because it provides the foundation for the entire data stream—holding
data in a consistent, accessible way—the acronym that best fits is the one for this Data
Store Object.  Other terms don’t describe this foundational backing of the stream. Master
Data Management focuses on governing the core entities across systems rather than the
streaming backbone, and the remaining acronyms aren’t the standard term used for the
object that underpins the data stream.

4. When setting up the data source object or schema
corresponding to the data set that you're importing, which
category would you select when bringing sales order data?
A. Profile Data
B. Engagement Data
C. Party Data
D. Other Data

Engagement Data. Sales order data represents a customer interaction with the
business—a transactional, behavioral record of how a customer engages with products
and purchasing processes. This type of data captures actions and activities, which is the
essence of engagement analytics. In contrast, Profile Data covers static attributes like
name and contact details, Party Data focuses on identities and relationships, and Other
Data is a general catch-all. So bringing in sales orders aligns with capturing customer
engagement through transactions.
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5. In which Salesforce products can Data Cloud data be
activated?
A. Marketing Cloud Engagement, Advertising, Personalization,

and Intelligence.
B. Data can be activated only in Sales Cloud.
C. Activation is not supported.
D. Activation is limited to Data Studio.

Activation across Salesforce products is about feeding Data Cloud data into the
marketing stack to power real campaigns and personalized experiences. The data from
Data Cloud can be activated in Marketing Cloud’s suite—Engagement, Advertising,
Personalization, and Intelligence—so you can drive targeted emails and journeys,
connected ads, on-site or in-app personalization, and AI-powered insights all from a
single unified data source. This aligns with how Data Cloud is designed to work with
Marketing Cloud to activate audiences across channels. The other options don’t fit
because Activation in Sales Cloud isn’t the intended path for these marketing activations,
and Data Studio isn’t a Salesforce product used for activating Data Cloud data.

6. Which match rule allows you to unify records based on a
party identifier?
A. Exact email
B. Exact party ID
C. Exact org ID
D. Exact loyalty ID

Matching records across systems relies on a stable, universal identifier that maps to the
same real-world party. A party ID serves as that universal reference, acting as a single
key that uniquely identifies a person or organization across different data sources. Using
an exact party ID to unify records ensures that all data belonging to the same party is
connected, even if other attributes change or vary across sources.  Emails can change, be
mistyped, or be shared by multiple people, making them unreliable as a sole identifier.
Loyalty IDs tie records to a specific program and may not exist in all systems or for all
parties. Org IDs focus on organizations and overlook individual-level records. Because
the party ID remains a constant, cross-source linkage is robust and comprehensive,
which is why it’s the best match rule for unifying records.

7. What is one automated publish schedule option for a
segment?
A. Every 1 hour
B. Every 4 hours
C. Every 24 hours
D. Every 12 hours

Automated publish schedules control how often a segment is refreshed and made
available to downstream systems. A daily cadence—publishing once per day—is a common
default because it keeps data reasonably fresh for daily reporting while keeping system
load and downstream updates manageable. This cadence provides a predictable routine,
which helps with planning and dashboard refreshes. While more frequent options exist,
such as hourly intervals, they increase processing and can be unnecessary for many use
cases, so a daily schedule is typically the simplest and reliable choice.
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8. Which of the following is another Data Action target for
Salesforce Data Cloud Streaming Insights?
A. Salesforce Platform Event
B. Webhook
C. Salesforce Marketing Cloud
D. Salesforce Commerce Cloud

Data Action targets are destinations where Streaming Insights can push automated
responses to empower real-time workflows. Salesforce Platform Event is a natural target
because it’s a native Salesforce mechanism designed for real-time event streaming.
Publishing Platform Events from Streaming Insights lets you trigger downstream
processes inside Salesforce—such as automations, processes, or Apex logic—and even
feed external subscribers in near real time. This tight, high-volume, low-latency
integration makes Platform Events the best fit as a Data Action target.  Webhooks can
also connect to external systems, but they rely on an external endpoint and add extra
considerations like security, retry logic, and latency, with no built-in Salesforce-native
handling. Salesforce Marketing Cloud and Salesforce Commerce Cloud aren’t direct Data
Action targets for Streaming Insights in typical setups; they’re separate clouds that
would require additional connectors rather than serving as immediate, native targets for
real-time actions.

9. Which permissions set is required to setup an External
Activation Platform?
A. Customer Data Platform Marketing Manager
B. Customer Data Platform Data Aware Specialist
C. Customer Data Platform Admin
D. Customer Data Platform Marketing Specialist

Setting up an External Activation Platform involves configuring system-wide integrations,
managing credentials, mapping data fields, and defining activation processes. These
tasks touch how data moves between systems and require broad access to configure
security, connectors, and destinations. The Customer Data Platform Admin permission
set provides the elevated, platform-wide privileges needed to establish and manage
external activations, including creating and editing activation destinations and
integration connectors and controlling who can modify these settings. The other roles
are focused on marketing operations, data analysis, or governance, not on configuring
system integrations or activation pipelines. So the Admin permission set is the
appropriate choice.
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10. Which Data Cloud feature helps calculate reusable
attributes like Customer Lifetime Value and Customer
Satisfaction Score?
A. Segments
B. Calculated Insights
C. Einstein Score
D. Tableau Connector

Think about the need to define a number of metrics once and reuse them everywhere in
your data environment. Calculated Insights is designed for that. It lets you build derived,
reusable metrics by applying formulas to existing fields (for example, revenue, customer
lifespan, survey scores, and other data points). Once you define something like Customer
Lifetime Value or Customer Satisfaction Score as a calculated attribute, you can use that
same definition consistently across reports, dashboards, and datasets without rewriting
the calculation each time. This ensures uniformity and reduces duplication and errors. 
Other options don’t fit as well. Segments are about grouping customers into categories
for analysis, not about creating reusable numeric metrics. Einstein Score is an AI-driven
scoring feature focused on predictive scoring, not a general mechanism for reusable
attribute calculations. Tableau Connector is simply a data connection to Tableau, not a
tool for defining and propagating derived metrics inside Data Cloud.
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Next StepsNext Steps
Congratulations on reaching the final section of this guide. You've taken
a meaningful step toward passing your certification exam and advancing
your career.

As you continue preparing, remember that consistent practice, review,
and self-reflection are key to success. Make time to revisit difficult
topics, simulate exam conditions, and track your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love
to hear from you. Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://datacloudconsultant.examzify.com

We wish you the very best on your exam journey. You've got this!
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