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IntroductionIntroduction
Preparing for a certification exam can feel overwhelming, but with the
right tools, it becomes an opportunity to build confidence, sharpen your
skills, and move one step closer to your goals. At Examzify, we believe
that effective exam preparation isn’t just about memorization, it’s about
understanding the material, identifying knowledge gaps, and building
the test-taking strategies that lead to success.

This guide was designed to help you do exactly that.

Whether you’re preparing for a licensing exam, professional
certification, or entry-level qualification, this book offers structured
practice to reinforce key concepts. You’ll find a wide range of
multiple-choice questions, each followed by clear explanations to help
you understand not just the right answer, but why it’s correct.

The content in this guide is based on real-world exam objectives and
aligned with the types of questions and topics commonly found on
official tests. It’s ideal for learners who want to:

• Practice answering questions under realistic conditions,
• Improve accuracy and speed,
• Review explanations to strengthen weak areas, and
• Approach the exam with greater confidence.

We recommend using this book not as a stand-alone study tool, but
alongside other resources like flashcards, textbooks, or hands-on
training. For best results, we recommend working through each
question, reflecting on the explanation provided, and revisiting the
topics that challenge you most.

Remember: successful test preparation isn’t about getting every question
right the first time, it’s about learning from your mistakes and improving
over time. Stay focused, trust the process, and know that every page you
turn brings you closer to success.

Let’s begin.
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How to Use This GuideHow to Use This Guide
This guide is designed to help you study more effectively and approach
your exam with confidence. Whether you're reviewing for the first time
or doing a final refresh, here’s how to get the most out of your Examzify
study guide:
1. Start with a Diagnostic Review

Skim through the questions to get a sense of what you know and what
you need to focus on. Your goal is to identify knowledge gaps early.
2. Study in Short, Focused Sessions

Break your study time into manageable blocks (e.g. 30 – 45 minutes).
Review a handful of questions, reflect on the explanations.
3. Learn from the Explanations

After answering a question, always read the explanation, even if you got
it right. It reinforces key points, corrects misunderstandings, and
teaches subtle distinctions between similar answers.
4. Track Your Progress

Use bookmarks or notes (if reading digitally) to mark difficult questions.
Revisit these regularly and track improvements over time.
5. Simulate the Real Exam

Once you're comfortable, try taking a full set of questions without
pausing. Set a timer and simulate test-day conditions to build confidence
and time management skills.
6. Repeat and Review

Don’t just study once, repetition builds retention. Re-attempt questions
after a few days and revisit explanations to reinforce learning. Pair this
guide with other Examzify tools like flashcards, and digital practice tests
to strengthen your preparation across formats.

There’s no single right way to study, but consistent, thoughtful effort
always wins. Use this guide flexibly, adapt the tips above to fit your pace
and learning style. You've got this!
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Questions
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1. What is the maximum number of dataflow and recipe runs
allowed within a rolling 24-hour period?
A. 60
B. 100
C. 500
D. 1000

2. What does the computeExpression transformation allow
you to do with datasets?
A. Add derived fields using SAQL expressions
B. Combine rows from multiple datasets
C. Extract data from an external source
D. Perform real-time data analysis

3. What is the row limit for each dataset in CRM Analytics?
A. 1 billion rows
B. 2 billion rows
C. 500 million rows
D. 2.5 billion rows

4. How often must data sync jobs be scheduled in CRM
Analytics?
A. Every hour
B. Every day
C. Every week
D. There is no fixed schedule required.

5. What is a revenue forecast in CRM Analytics?
A. An analysis of competitor pricing
B. A prediction of future revenues
C. An assessment of current expenses
D. An overview of past customer complaints
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6. What should be done if a Salesforce administrator cannot
upload custom geoJSON files via the UI?
A. Add the system permission "Manage Analytics Custom Maps"

to the permission set used.
B. Enable "Custom maps with geoJSON" in the analytics

settings.
C. Upload the geoJSON via the API because it is not a function

in the UI.
D. Contact Salesforce support to enable custom maps and

geoJSON for the org.

7. What requirement is essential for using the append
transformation?
A. Input datasets must have identical structures
B. Input datasets must contain no duplicate records
C. Input datasets must be from the same source
D. Input datasets must include at least one measure

8. What aspects of a dataset can be customized using XMD?
A. Data import settings
B. Format measures and change display labels
C. Security permissions
D. Application themes

9. What advantage does CRM Analytics provide in terms of
customer communication?
A. It allows for mass communication without customization
B. It enables personalized communication based on data

insights
C. It makes customer communication less frequent
D. It discourages feedback from customers

10. Why is data quality important in CRM Analytics?
A. High-quality data ensures accurate analysis and reliable

decision-making
B. It is not important as long as there is sufficient data
C. Low-quality data can save time
D. Quality is determined by the amount of data available
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Answers
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1. A
2. A
3. B
4. D
5. B
6. A
7. A
8. B
9. B
10. A
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Explanations
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1. What is the maximum number of dataflow and recipe runs
allowed within a rolling 24-hour period?
A. 60
B. 100
C. 500
D. 1000

The correct answer is that the maximum number of dataflow and recipe runs allowed
within a rolling 24-hour period is 60. This limit is set to ensure optimal performance and
resource management in CRM Analytics. Each dataflow or recipe run consumes system
resources, and having a cap helps maintain efficient processing and prevents system
overloads.   By allowing a maximum of 60 runs in this period, users can strategically plan
and execute their data processing tasks without overwhelming the environment, thus
ensuring reliable operation. This limitation encourages users to optimize their data flows
and recipes, making them more efficient and effective in terms of resource utilization.

2. What does the computeExpression transformation allow
you to do with datasets?
A. Add derived fields using SAQL expressions
B. Combine rows from multiple datasets
C. Extract data from an external source
D. Perform real-time data analysis

The computeExpression transformation is specifically designed to enhance datasets by
allowing users to add derived fields using SAQL (Salesforce Analytics Query Language)
expressions. This feature enables analytics practitioners to perform calculations and
derive new metrics directly within their datasets, leveraging the power of SAQL to create
expressions that can manipulate existing fields, apply mathematical functions, and
formulate new data points relevant to their analysis.  This capability is crucial for
creating insightful reports and dashboards, as it allows analysts to build more complex
measures and dimensions that reflect business logic or analytical needs without altering
the original dataset structure. By creating derived fields, users can gain deeper insights,
filter and segment data effectively, and visualize results directly in their analytics
applications.  The other options pertain to functionalities that are outside the scope of
what computeExpression offers. For instance, combining rows from multiple datasets or
extracting data from external sources involves different transformations or methods in
CRM Analytics, while performing real-time data analysis typically refers to other
techniques or tools that focus on processing data continuously rather than through
derived field calculations.
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3. What is the row limit for each dataset in CRM Analytics?
A. 1 billion rows
B. 2 billion rows
C. 500 million rows
D. 2.5 billion rows

The row limit for each dataset in CRM Analytics is set at 2 billion rows. This limit allows
organizations to work with vast amounts of data, enabling detailed analysis and insight
generation. With the ability to handle such a large dataset, businesses can draw more
comprehensive conclusions from their data, providing a broader scope for analytics
efforts. This high threshold supports complex data modeling and reporting, making CRM
Analytics a powerful tool for organizations with extensive datasets. Understanding this
limit is crucial for effective data management and performance optimization within CRM
Analytics.

4. How often must data sync jobs be scheduled in CRM
Analytics?
A. Every hour
B. Every day
C. Every week
D. There is no fixed schedule required.

In CRM Analytics, there is flexibility regarding the scheduling of data sync jobs, meaning
that there is no fixed requirement for how often these jobs must be scheduled. Users can
determine the frequency based on their specific business needs, data volume, and the
necessity of having up-to-date information in their reports and dashboards.   Key insights
into this include the ability to schedule data syncs as needed—whether that be hourly,
daily, or at another interval—depending on how quickly the business requires fresh data
for analysis. This approach allows organizations to manage resources effectively while
also ensuring that they are not unnecessarily burdened by frequent data updates that
may not be necessary for their operations. Thus, the option indicating no fixed schedule
captures the essence of flexibility that is inherent in CRM Analytics.

5. What is a revenue forecast in CRM Analytics?
A. An analysis of competitor pricing
B. A prediction of future revenues
C. An assessment of current expenses
D. An overview of past customer complaints

A revenue forecast in CRM Analytics is a prediction of future revenues based on
historical data, market trends, sales pipelines, and other relevant factors. This tool helps
organizations estimate how much money they can expect to generate over a specific
period. By utilizing data analytics, businesses can assess sales patterns, customer
purchasing behavior, and even external economic indicators, allowing them to make
informed decisions regarding budgets, resource allocation, and strategic planning.  The
other options do not relate to revenue forecasting. For instance, analyzing competitor
pricing focuses on understanding market positioning relative to other companies,
assessing current expenses pertains to cost management, and reviewing past customer
complaints emphasizes customer service and support issues. None of these directly
involve predicting future revenue, which is the core purpose of a revenue forecast in
CRM Analytics.
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6. What should be done if a Salesforce administrator cannot
upload custom geoJSON files via the UI?
A. Add the system permission "Manage Analytics Custom Maps"

to the permission set used.
B. Enable "Custom maps with geoJSON" in the analytics

settings.
C. Upload the geoJSON via the API because it is not a function

in the UI.
D. Contact Salesforce support to enable custom maps and

geoJSON for the org.
The correct answer involves adding the system permission "Manage Analytics Custom
Maps" to the permission set used by the Salesforce administrator. This permission is
crucial because it grants the necessary access for performing operations related to
custom maps, including the capability to upload geoJSON files.  When this permission is
assigned, it allows the administrator to utilize specific features within the Salesforce
platform related to custom maps. Without this permission, even if an administrator
attempts to upload custom geoJSON files, they might face restrictions or errors that
prevent them from completing the action. This setup ensures that only users with the
appropriate permissions can manage and make alterations to analytics components that
might affect different aspects of data visualization and mapping capabilities in the
organization.  The other options highlight valid considerations but do not directly
address the specific needs for resolving the issue of uploading custom geoJSON files
through the UI. For example, enabling custom maps with geoJSON in the analytics
settings is necessary but assumes the administrator already has the correct permissions.
Additionally, uploading via the API could be a workaround but is not applicable when the
direct functionality should be available through the UI with the proper permissions.
Contacting Salesforce support could also provide assistance, but the situation can often
be resolved internally through adjusting user permissions.

7. What requirement is essential for using the append
transformation?
A. Input datasets must have identical structures
B. Input datasets must contain no duplicate records
C. Input datasets must be from the same source
D. Input datasets must include at least one measure

The requirement that input datasets must have identical structures is crucial for using
the append transformation. When appending datasets, the system combines the rows
from multiple datasets into a single dataset. For this operation to function correctly,
each dataset must have the same schema, which includes having the same fields with
compatible data types. This ensures that the data aligns correctly during the merging
process and prevents inconsistencies or errors that may arise from differing structures.  
If the structures differ — for instance, if one dataset has additional fields or different
data types for existing fields — the append operation may not execute correctly or could
lead to data integrity issues, such as data being placed in the wrong columns or dropping
relevant information. Therefore, maintaining identical structures across the input
datasets is essential to facilitate a seamless, accurate append transformation.
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8. What aspects of a dataset can be customized using XMD?
A. Data import settings
B. Format measures and change display labels
C. Security permissions
D. Application themes

The ability to format measures and change display labels within a dataset through XMD
(Extended Metadata) is crucial for ensuring that data is presented in a way that is
meaningful and understandable for end users. XMD allows users to customize the way
numerical values and labels are displayed in reports, dashboards, and other analytics
components.   For instance, if you have a dataset that includes sales figures, you might
want to format those figures to show them in a currency format or to round them to a
certain number of decimal places. Additionally, changing display labels enables users to
present data in a more user-friendly manner, substituting technical terminology with
terms that are more understandable to the audience. This customization enhances the
clarity and relevance of the data, which is fundamentally important in analytics for
effective decision-making.  The other options focus on elements that are not within the
scope of XMD customization. Data import settings pertain to how data is brought into the
system, which is a different aspect unrelated to the formatting or labeling of that data.
Security permissions govern who can access or modify data, while application themes
relate to the overall visual aspects of applications, neither of which involve the specific
customization of data presentation characteristics that XMD directly influences.

9. What advantage does CRM Analytics provide in terms of
customer communication?
A. It allows for mass communication without customization
B. It enables personalized communication based on data

insights
C. It makes customer communication less frequent
D. It discourages feedback from customers

CRM Analytics offers a significant advantage by enabling personalized communication
based on data insights. This capability allows organizations to analyze customer
behavior, preferences, and past interactions. By leveraging this information, businesses
can tailor their communication to meet individual customer needs, resulting in a more
engaging and relevant experience. Personalized communication fosters stronger
relationships, enhances customer satisfaction, and can ultimately lead to increased
loyalty and sales.  Mass communication without customization, as suggested in another
option, diminishes the effectiveness of outreach efforts. Similarly, reducing the
frequency of communication or discouraging feedback would not support enhanced
engagement or relationship-building with customers. Personalization through data
insights ensures that each interaction resonates with the customer, making it pertinent
to their interests and circumstances.
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10. Why is data quality important in CRM Analytics?
A. High-quality data ensures accurate analysis and reliable

decision-making
B. It is not important as long as there is sufficient data
C. Low-quality data can save time
D. Quality is determined by the amount of data available

High-quality data is essential in CRM Analytics because it lays the foundation for
accurate analysis and informed decision-making. When data is reliable, complete, and
precise, the insights gained from analysis are more trustworthy, allowing businesses to
make strategic choices based on true representations of customer behavior and market
trends. Accurate data helps identify patterns, predict outcomes, and better understand
customer needs, leading to improved customer relationships and business performance. 
In contrast, the notion that sufficient data is the key overlooks the critical aspect that
quantity does not compensate for quality. Having a lot of data that is inaccurate or
misleading could lead to erroneous conclusions and poor decisions. Moreover,
low-quality data does not save time; it often leads to additional time spent correcting
errors or re-analyzing data. Lastly, quality is not determined solely by the volume of data;
it is defined by its accuracy, relevance, and completeness. Therefore, focusing on
high-quality data is imperative for successful CRM analytics.
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Next StepsNext Steps
Congratulations on reaching the final section of this guide. You've taken
a meaningful step toward passing your certification exam and advancing
your career.

As you continue preparing, remember that consistent practice, review,
and self-reflection are key to success. Make time to revisit difficult
topics, simulate exam conditions, and track your progress along the way.

If you need help, have suggestions, or want to share feedback, we’d love
to hear from you. Reach out to our team at hello@examzify.com.

Or visit your dedicated course page for more study tools and resources:

https://crmanalytics.examzify.com

We wish you the very best on your exam journey. You've got this!
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