Champions Real Estate
Marketing SAE Practice
Test (Sample)

Study Guide

BY EXAMZIFY

Everything you need from our exam experts!

Sample study guide. Visit https://championsrealestatemktgsae.examzify.com




Copyright © 2025 by Examzify - A Kaluba Technologies Inc. product.

ALL RIGHTS RESERVED.

No part of this book may be reproduced or transferred in any form or by any
means, graphic, electronic, or mechanical, including photocopying,
recording, web distribution, taping, or by any information storage retrieval
system, without the written permission of the author.

Notice: Examzify makes every reasonable effort to obtain from reliable
sources accurate, complete, and timely information about this product.

Sample study guide. Visit https://championsrealestatemktgsae.examzify.com for the full version 1



Questions

Sample study guide. Visit https://championsrealestatemktgsae.examzify.com for the full version 2



1. Principal and interest payments remaining constant over
time contributes to which financial concept?

A. Cash flow variability

B. Predictable expense management
C. Monthly investment increases

D. Rent inflation dependency

2. Which market refers to the housing situation in a specific
city or state?

A. Micromarket
B. Macro market
C. Metro market

D. Community market

3. Which two popular social networks are mentioned for
marketing purposes?

A. Instagram and TikTok
B. Twitter and Facebook
C. LinkedIn and Snapchat
D. Pinterest and Reddit

4. Which of the following are types of buyers in real estate?
A. First-time buyers, wholesalers, flippers, and tenants
B. First-time buyers, renovators, upgraders, and investors
C. First-time buyers, relocators, upgraders, and investors
D. Developers, flippers, renters, and buyers

5. What influences an individual's business conduct?
A. Market Dynamics
B. Morals and Ethical Standards
C. Profit Margins
D. Sales Volume
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6. MLS stands for what in real estate?
A. Multiple Listing Systems
B. Multiple Listings Services
C. Market Listing Services
D. Managed Listing Systems

7. Secondary research typically includes which of the
following?

A. Live interviews and surveys

B. Data tracking conducted by major companies
C. Personal observations from field research

D. Experimental studies

8. At what emotional phase is the buyer typically ready to
make a purchase?

A. Explore

B. Act

C. Evaluate

D. Post-purchase

9. Which of the following statements about commission rates
is incorrect?

A. Brokers may charge clients a flat fee for services.

B. Brokers may offer discounted commission rates to clients.
C. Flat fee charging is illegal in most states.

D. Real estate commissions are always negotiable.

10. The direct approach to marketing is considered:
A. Personal
B. Direct marketing
C. Impersonal
D. Interactive
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1. Principal and interest payments remaining constant over
time contributes to which financial concept?

A. Cash flow variability
B. Predictable expense management

C. Monthly investment increases
D. Rent inflation dependency

Principal and interest payments that remain constant over time contribute to predictable
expense management. This concept is crucial for budgeting and financial planning,
particularly for homeowners and investors who rely on reliable monthly payments to
manage their cash flow effectively. When principal and interest payments do not change,
it allows individuals and businesses to forecast their expenses with a higher degree of
accuracy, thus facilitating better financial management and decision-making.
Predictable expense management is essential for maintaining control over finances,
especially in real estate, where other costs might be variable, such as property taxes or
maintenance. This consistency helps individuals avoid financial surprises and aligns
spending with income, leading to improved financial stability. The other options do not
capture the essence of this concept. For instance, cash flow variability pertains to
fluctuations in income and expenses, which is not applicable here due to the stability
offered by fixed payments. Monthly investment increases refer to the potential growth of
investment value over time, but they do not reflect the steady cost structure. Rent
inflation dependency speaks to the changes in rental costs over time, which stands in
contrast to the stability provided by fixed principal and interest payments.

2. Which market refers to the housing situation in a specific
city or state?

A. Micromarket

B. Macro market

C. Metro market

D. Community market

The term that describes the housing situation in a specific city or state is the metro
market. This refers to metropolitan areas where real estate activity is influenced by
urban conditions, such as population density, local economy, and housing demand, all of
which can vary significantly from one metro area to another. A metro market
encompasses more than just economic factors; it includes the nuances of the housing
market within that specific urban area, such as local trends in home sales, property
values, and rental rates. Real estate professionals often analyze metro markets to
understand better where to focus their efforts and how to adapt their strategies
according to the conditions unique to that city or state. The other terms reflect different
scopes or factors. Micromarkets are smaller, more localized areas within a metro market.
Macro markets encompass broader trends and data across multiple regions or cities,
while community markets typically refer to very localized neighborhoods or specific
community settings. Each of these has its relevance, but when discussing the broader
housing situation in a specific city or state, the metro market is the most accurate term.
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3. Which two popular social networks are mentioned for
marketing purposes?

A. Instagram and TikTok
B. Twitter and Facebook
C. LinkedIn and Snapchat
D. Pinterest and Reddit

The selection of Twitter and Facebook as the correct answer highlights their significance
in the realm of social media marketing. Both platforms offer robust advertising
capabilities and have extensive user bases, making them valuable tools for reaching
diverse audiences. Facebook is particularly influential due to its comprehensive
advertising options, including targeted ads, sponsored posts, and insights that help
marketers understand user behavior and preferences. It allows businesses to create
dedicated pages that build community engagement and foster customer relationships.
Twitter, on the other hand, is emphasized for its ability to facilitate real-time interactions
and trends. It offers unique opportunities for businesses to engage in conversations,
participate in trending topics, and utilize hashtags to increase visibility and reach. The
presence and widespread use of both platforms in marketing strategies demonstrate
their effectiveness in connecting brands with consumers, promoting products, and
building brand loyalty.

4. Which of the following are types of buyers in real estate?
A. First-time buyers, wholesalers, flippers, and tenants
B. First-time buyers, renovators, upgraders, and investors

C. First-time buyers, relocators, upgraders, and investors
D. Developers, flippers, renters, and buyers

The selection of first-time buyers, relocators, upgraders, and investors accurately reflects
various categories that exist in the real estate market. First-time buyers refer to
individuals or families purchasing their first home and often seeking guidance
throughout the buying process. Relocators are those who are moving to a new area,
typically for job opportunities or personal reasons, and they require specific market
knowledge related to the new location. Upgraders are buyers looking to purchase a larger
or more expensive home than their current property, often driven by changes in their
lifestyle or family size. Investors are individuals or entities purchasing properties
primarily for rental income or resale value, indicating a focus on the financial aspect of
real estate. This comprehensive understanding of different buyer types helps real estate
professionals tailor their services and marketing strategies to meet the unique needs of
each group, enhancing their effectiveness in the market.
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5. What influences an individual's business conduct?
A. Market Dynamics
B. Morals and Ethical Standards
C. Profit Margins

D. Sales Volume

Morals and ethical standards significantly influence an individual's business conduct as
they establish the principles and values that guide decision-making and behavior in a
professional setting. An individual's ethical framework can dictate how they interact with
clients, colleagues, and competitors, impacting everything from honesty in advertising to
fair treatment in negotiations. When individuals prioritize their moral and ethical beliefs,
they are more likely to engage in practices that foster trust and integrity within their
business relationships. Additionally, ethical standards can affect a company's reputation,
sustainability, and long-term success, as businesses that adhere to strong moral
guidelines are often viewed more favorably by their customers, leading to customer
loyalty and positive brand perception. This commitment to ethical practices can
differentiate a business in a competitive market, influencing both internal culture and
external relationships. While market dynamics, profit margins, and sales volume are
critical considerations in business, they are often dictated by external factors and
financial goals rather than the intrinsic values that shape an individual's conduct within
the industry.

6. MLS stands for what in real estate?

A. Multiple Listing Systems
B. Multiple Listings Services

C. Market Listing Services
D. Managed Listing Systems

In real estate, MLS commonly stands for "Multiple Listing Service." This term refers to a
collaborative platform used by real estate professionals to share information about
properties for sale. By utilizing an MLS, agents can access detailed property listings,
including information on pricing, location, and property features, as well as facilitate
cooperation among agents to find buyers for properties. This network ensures that
listings receive maximum exposure to potential buyers, enhancing the efficiency of the
home buying and selling process. The term "Multiple Listing Systems" is not correct, as
the accepted terminology is "Multiple Listing Service." Other options, such as "Market
Listing Services" and "Managed Listing Systems," do not accurately represent the
standard usage within the real estate industry and are not recognized expressions in the
context of property listings. The correct answer highlights the specific framework and
cooperative system that MLS denotes in real estate transactions.
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7. Secondary research typically includes which of the
following?

A. Live interviews and surveys

B. Data tracking conducted by major companies
C. Personal observations from field research

D. Experimental studies

Secondary research involves the collection and analysis of data that has already been
gathered by other sources, as opposed to primary research, which involves the direct
collection of new data. Data tracking conducted by major companies falls under this
category because it involves accessing existing datasets that organizations compile for
various purposes, such as market analysis or consumer behavior insights. This type of
research often leverages previously conducted studies, industry reports, statistical data,
and even business analytics, all of which are examples of secondary data. In contrast,
live interviews and surveys, personal observations from field research, and experimental
studies are classified as primary research methods. These approaches involve the
researcher actively gathering new data through direct interaction with subjects or
participants. As a result, they do not fit into the secondary research category.

8. At what emotional phase is the buyer typically ready to
make a purchase?

A. Explore

B. Act

C. Evaluate

D. Post-purchase

The correct phase in which a buyer is typically ready to make a purchase is the Act phase.
At this point, the buyer has already moved through the earlier stages of the buying
process, including exploring options and evaluating potential purchases. During the
Explore phase, buyers are gathering information and considering their needs without any
commitment to buy. In the Evaluate phase, they critically assess various options based on
criteria that are important to them, such as price, quality, and suitability. However, it is
in the Act phase where the decision is made to proceed with the purchase. This is
characterized by the buyer's readiness to take action, often influenced by their evaluation
of the available options. Once they reach this point, they have determined which product
or service best meets their needs, making them prepared to finalize the transaction. The
Post-purchase phase, on the other hand, occurs after the purchase has been made and
focuses on the buyer's satisfaction and reflection on their decision. Understanding these
phases helps recognize the buyer's journey and the motivations that drive them toward
making a purchase decision.
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9. Which of the following statements about commission rates
is incorrect?

A. Brokers may charge clients a flat fee for services.
B. Brokers may offer discounted commission rates to clients.
C. Flat fee charging is illegal in most states.

D. Real estate commissions are always negotiable.

The statement that flat fee charging is illegal in most states is incorrect because, in fact,
many states allow brokers to charge a flat fee for services. This approach can provide
clients with a clear understanding of costs upfront while allowing brokers to offer various
pricing structures that suit the needs of different clients. Flat fee arrangements are a
legitimate and often used method in the real estate industry, especially in competitive
markets where clients may prefer to pay a set amount rather than a percentage of the
sale price. Both traditional commission structures and flat fees exist side by side, giving
clients options based on their specific needs and preferences. The other options describe
correct practices in real estate commission structures. Brokers can indeed offer
discounted commission rates to clients, reflecting the competitive nature of the market
and the varying levels of service offered. Moreover, the notion that real estate
commissions are negotiable is widely accepted, as most commissions can be discussed
and adjusted based on the agreement between the broker and the client.

10. The direct approach to marketing is considered:
A. Personal
B. Direct marketing
C. Impersonal

D. Interactive

The direct approach to marketing is characterized as impersonal because it typically
involves communicating with a large audience without personal interactions. This
method often relies on mass communication channels such as email blasts,
advertisements, and direct mail campaigns, which do not allow for individualized
conversations. In the context of marketing, an impersonal approach means that the
marketer does not engage with each potential customer on a one-on-one basis. Instead,
the message is designed to reach a broad audience, targeting numerous individuals
simultaneously, usually based on demographic or behavioral data. This can be effective
for generating leads or creating brand awareness, but it lacks the personalized touch
that could foster deeper relationships with clients. Other approaches like personal or
interactive marketing involve more direct engagement with the audience, where feedback
and communication flow between the marketer and the consumer are more pronounced.
Personal marketing would involve tailored messages to specific individuals, while
interactive marketing would encourage two-way communication and engagement, which
are not features of the direct approach.
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