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1. In which layer of a neural network will Kira find the
probability score for customer returns categorized as
defective or unsatisfied?
A. The input layer
B. The hidden layer
C. The output layer
D. The activation layer

2. What should Layla do if her company's AI-driven chatbot
gives inaccurate and rude responses to customers?
A. Ignore the issue and hope it resolves
B. Limit the chatbot to customer service questions
C. Enhance the chatbot's capabilities
D. Rebuild the entire system from scratch

3. What might be a consequence of a model having both high
variance and high bias?
A. The model may perfectly predict outcomes
B. The model may perform poorly across different datasets
C. The model may be overly simple
D. The model is likely to overfit the training data

4. Why is it essential to iterate when using a reasoning
engine?
A. To learn how to use different platforms
B. To refine prompts for better results
C. To avoid using multiple languages
D. To limit the number of responses

5. Which environment is mentioned as not supporting user
interaction with Microsoft Bing Chat?
A. A Microsoft Edge browser
B. A Firefox browser
C. A Chrome browser
D. A Safari browser
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6. What ethical concern arises from using AI in marketing
strategies?
A. Data storage requirements
B. Impact on job creation
C. Potential for manipulation of consumer behavior
D. Complexity of data management

7. Which three sources of data can Bing Chat summarize for
you?
A. The contents of the current website you are on
B. An email you have open in the desktop version of Outlook
C. A Microsoft Word document you have open in the browser
D. Text you have pasted into the Bing chat sidebar

8. What is a key way for a company to build customer trust
that leads to loyalty?
A. By offering discounts and promotions
B. By sharing a transparent privacy policy
C. By improving customer service response time
D. By increasing social media presence

9. Which of the following is a significant difference between
search engines and reasoning engines?
A. Search engines are faster
B. Reasoning engines can engage in dialogue
C. Search engines require less data
D. Reasoning engines offer less information

10. What approach should you take if your first attempt at
crafting a prompt does not yield satisfactory results?
A. Change the subject completely
B. Keep the same prompt
C. Regenerate the prompt for refinement
D. Limit the length of the prompt
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Answers
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1. C
2. B
3. B
4. B
5. C
6. C
7. A
8. B
9. B
10. C
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Explanations
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1. In which layer of a neural network will Kira find the
probability score for customer returns categorized as
defective or unsatisfied?
A. The input layer
B. The hidden layer
C. The output layer
D. The activation layer

In a neural network, the output layer is where the final predictions or classifications are
made based on the processing performed by the previous layers. This layer takes the
information from the hidden layers, which have transformed the input data, and produces
a score that represents the likelihood of each class identified by the model. In the context
of customer returns categorized as defective or unsatisfied, the output layer would
generate the probability scores that indicate how likely it is that a given return falls into
each of those categories.  The other layers have distinct roles: the input layer is
responsible for receiving the raw input data, while the hidden layers perform
intermediate computations and transformations but do not provide the final
classification outcomes. The activation layer, typically applied within the hidden layers,
helps introduce non-linearity into the model by applying activation functions, but it does
not directly present the final probability scores. Therefore, the output layer is clearly
where Kira will find the probability scores for the specified categories.

2. What should Layla do if her company's AI-driven chatbot
gives inaccurate and rude responses to customers?
A. Ignore the issue and hope it resolves
B. Limit the chatbot to customer service questions
C. Enhance the chatbot's capabilities
D. Rebuild the entire system from scratch

The most effective approach in this scenario is to enhance the chatbot's capabilities. By
choosing to improve the chatbot, Layla directly addresses the root problem of
inaccuracies and rudeness. This could involve refining the training data, updating the
algorithms used for natural language processing, or implementing feedback mechanisms
to learn from past interactions.   Improving the chatbot can help it respond more
accurately and politely in a way that better meets customer expectations and needs,
ultimately leading to higher customer satisfaction and trust. Enhancements may include
incorporating better language models, cleaning the data it was trained on, or
implementing monitoring to catch errors in real-time.   Limiting the chatbot to customer
service questions, while it may reduce the range of possible inaccuracies, does not
address the fundamental issue of its existing performance. It may also restrict its utility
and effectiveness in providing comprehensive customer support. Therefore, focusing on
enhancement is a proactive solution that can lead to long-term improvements in the
chatbot's performance.
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3. What might be a consequence of a model having both high
variance and high bias?
A. The model may perfectly predict outcomes
B. The model may perform poorly across different datasets
C. The model may be overly simple
D. The model is likely to overfit the training data

A model exhibiting both high variance and high bias is typically characterized as being
ineffective at making accurate predictions. High bias occurs when the model is too
simplistic and fails to capture the underlying trends of the data, leading to systematic
errors. High variance, on the other hand, refers to the model's sensitivity to fluctuations
in the training data, which can cause it to learn noise rather than the actual signal. 
When these two issues occur simultaneously, the model lacks the capacity to generalize
well across different datasets. It may perform poorly, showing inconsistent results when
applied to new or different data than what it was trained on. This is primarily because the
model neither learns the appropriate patterns due to high bias nor adapts to the
variations in the data due to high variance. Therefore, the combined effect leads to a lack
of both reliability and accuracy across varied datasets.  The other options do not
accurately describe the implications of high variance and high bias. A model that
predicts perfectly would not have these issues, and an overly simple model would likely
have high bias but not necessarily high variance. Similarly, overfitting is typically
associated with high variance primarily, as it indicates that the model has learned the
training data, including its noise, rather than the true signals, which is counter to

4. Why is it essential to iterate when using a reasoning
engine?
A. To learn how to use different platforms
B. To refine prompts for better results
C. To avoid using multiple languages
D. To limit the number of responses

Iterating when using a reasoning engine is crucial because it allows for the refinement of
prompts, which leads to improved results. By continuously adjusting and optimizing the
input queries or prompts, users can better guide the reasoning engine to generate
outputs that more closely align with their needs. This iterative process helps identify
which phrasing, context, or details yield the most relevant and useful responses.  While
other options mention different aspects of using a reasoning engine, they do not capture
the core reason iteration is necessary. Learning to use different platforms is helpful, but
it does not specifically address the importance of refining input for enhanced outputs.
Avoiding multiple languages is not inherently linked to the reasoning engine's
effectiveness. Limiting the number of responses might seem relevant, yet it does not
emphasize the iterative nature required to improve the quality and relevance of the
results produced by the engine. Therefore, the focus on refining prompts is what makes
iteration essential in this context.
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5. Which environment is mentioned as not supporting user
interaction with Microsoft Bing Chat?
A. A Microsoft Edge browser
B. A Firefox browser
C. A Chrome browser
D. A Safari browser

The environment that is mentioned as not supporting user interaction with Microsoft
Bing Chat is the Chrome browser. This can be attributed to specific integrations or
features that Microsoft has developed for Bing Chat that are optimized for certain
browsers, particularly Microsoft Edge. Being primarily designed to work with Microsoft's
ecosystem, Bing Chat may exhibit limited functionality or complete incompatibility when
accessed through browsers that do not possess those tailored features.  When
considering other browsers like Firefox, Safari, and especially Microsoft Edge, these
environments are designed to accommodate seamless interaction with Bing Chat, making
the user experience more cohesive. In particular, Microsoft Edge has been built with
Bing Chat integration in mind, providing enhanced functionality for users.

6. What ethical concern arises from using AI in marketing
strategies?
A. Data storage requirements
B. Impact on job creation
C. Potential for manipulation of consumer behavior
D. Complexity of data management

The ethical concern that arises from using AI in marketing strategies is the potential for
manipulation of consumer behavior. This is particularly relevant in the context of how AI
algorithms are designed to analyze vast amounts of consumer data to tailor marketing
messages and advertisements. When these AI systems predict and influence purchasing
choices, they can lead to scenarios where consumers may not be fully aware of how their
preferences and behaviors are being shaped.   This manipulation can raise significant
ethical questions, such as whether consumers are being informed adequately about how
their data is being used or if they are being coerced into making purchases that they
would not have made otherwise. Such practices may undermine trust between consumers
and brands, as well as perpetuate biases or reinforce unhealthy choices. As AI becomes
increasingly integrated into marketing tactics, it is vital for businesses to consider not
just the effectiveness of these strategies but also their ethical implications and the
potential impact on consumer autonomy.   The other options touch upon relevant issues
in the use of AI, such as the logistical challenges of data storage or management
complexities, but they do not directly address the ethical implications of consumer
manipulation that arise from marketing strategies powered by AI.
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7. Which three sources of data can Bing Chat summarize for
you?
A. The contents of the current website you are on
B. An email you have open in the desktop version of Outlook
C. A Microsoft Word document you have open in the browser
D. Text you have pasted into the Bing chat sidebar

Bing Chat is designed to enhance user experience by summarizing information from
various sources effectively. The first source, the contents of the current website you are
on, allows Bing Chat to access live data directly from the web page being viewed. This is
particularly useful for extracting relevant information or summarizing articles, as it can
quickly gather context and key points without requiring the user to copy and paste text
manually.  The other options include scenarios that do not align with the capabilities of
Bing Chat in terms of summarization. For instance, while an open email in Outlook or a
Microsoft Word document may contain valuable information, Bing Chat's ability to
summarize is typically not extended to documents or applications outside the web
environment. Additionally, text pasted into the chat sidebar represents user-provided
information rather than something that Bing Chat fetches or summarizes independently.
Thus, the function of summarization is primarily focused on capturing current online
content directly related to the user's browsing activities.

8. What is a key way for a company to build customer trust
that leads to loyalty?
A. By offering discounts and promotions
B. By sharing a transparent privacy policy
C. By improving customer service response time
D. By increasing social media presence

A transparent privacy policy is fundamental for building customer trust because it
directly addresses the rising concerns individuals have regarding how their personal data
is collected, stored, and used. By clearly outlining their data practices, a company
demonstrates respect for customers' privacy, which fosters a sense of security and
confidence in the brand. This openness allows customers to understand what to expect,
thereby reducing anxiety about potential misuse of their information.  When a company
prioritizes transparency, it signals to customers that their interests and rights are
valued. Such trust is vital for building lasting relationships, ultimately leading to
customer loyalty, as customers are more likely to return to a brand that they believe
operates ethically and with integrity.  In contrast, while offering discounts and
promotions can attract initial attention and improve sales, it doesn't necessarily foster
long-term trust. Improving customer service response time can enhance customer
satisfaction, but without transparency, trust may still be lacking. Increasing social media
presence can elevate brand visibility, but unless coupled with transparent
communication, it may not effectively establish trust.

11Sample study guide. Visit https://generativeaimsandlinkedin.examzify.com for the full version

SA
M

PLE



9. Which of the following is a significant difference between
search engines and reasoning engines?
A. Search engines are faster
B. Reasoning engines can engage in dialogue
C. Search engines require less data
D. Reasoning engines offer less information

The distinction lies in the capability of reasoning engines to engage in dialogue.
Reasoning engines are designed to process and understand complex queries, enabling
them to converse in a more interactive and dynamic manner. They can generate
responses based on logical deductions, inferences, and the context of previous
interactions, which allows for a deeper level of engagement than traditional search
engines.  In contrast, search engines primarily retrieve information from a database or
the internet based on keyword matches and user queries. While they are highly efficient
in finding and delivering relevant content quickly, they do not possess the ability to carry
on a conversation or adapt their responses based on dialogue history. This makes
reasoning engines particularly valuable in applications that require user interaction and
contextual understanding, such as virtual assistants or chatbots.

10. What approach should you take if your first attempt at
crafting a prompt does not yield satisfactory results?
A. Change the subject completely
B. Keep the same prompt
C. Regenerate the prompt for refinement
D. Limit the length of the prompt

When your initial attempt at crafting a prompt does not produce the desired outcomes,
regenerating the prompt for refinement is a strategic approach to enhance results. This
method involves revisiting the structure, wording, and specific details of the prompt to
better align with the capabilities and expected outputs of generative AI models. 
Refinement allows for adjustments based on the feedback received from the initial
output, helping to clarify the context and intent behind the prompt. It enables you to
experiment with different phrasing or incorporate additional information that could
guide the AI toward more relevant and accurate responses.  This iterative process is
essential in working with generative AI, as it allows for continuous improvement and
adaptation, leading to a clearer understanding of how to interact with the technology
effectively. By honing the prompt based on previous attempts, you can optimize the AI's
ability to understand and respond in a meaningful way.
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