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1. How does sending from a subdomain help with email
reputation?

A. It isolates the reputation of the subdomain from the main
domain

B. It enhances the overall brand recognition
C. It simplifies the email sending process
D. It provides better analytics and metrics

2. What feature does Intelligent Delivery provide in terms of
user engagement?

A. Sending generic messages to all users

B. Timing deliveries based on historical data

C. Providing discounts based on purchase history
D. Regularly scheduled mass emails

3. What is indicated by unique clicks in an email campaign?
A. The total number of users who opened an email
B. The percentage of users who unsubscribed

C. The total number of users who clicked links within the
delivered email

D. The total revenue generated from the campaign

4. What do Body Clicks measure in an in-app message?
A. The number of slides users viewed without interaction
B. The clicks on modals that contain no buttons
C. The total rate of users responding to a message
D. The number of times users shared the content

5. In the context of Tie Breaking (MCE), what does Braze
prioritize?
A. The channel with the most recent open events
B. The channel with the most subscribers
C. The channel that is least used
D. The channel that requires minimal effort
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6. What is the primary purpose of tracking unique clicks in
email campaigns?

A. To analyze the overall delivery rate of emails

B. To evaluate user engagement with the content of the email
C. To understand how many users unsubscribed
D. To calculate the email marketing ROI

7. Which of the following best describes branching in
conversion events?

A. It allows access to user credit card information
B. It addresses and rewards users who complete specific actions
C. It defines the format of data stored

D. It limits message delivery to certain demographics

8. What does scheduled delivery refer to in marketing
campaigns?
A. Delivering messages based on user behavior
B. Sending messages at specified times
C. Using historical data to determine sending times

D. Automatically targeting users based on preferences

9. What facilitates automated messages in the Braze system?
A. User-triggered events
B. Webhooks connecting multiple systems
C. Manual user inputs through the app
D. Real-time data updates

10. What requirement does SMS/MMS Compliance dictate
regarding user text preferences?

A. Users should be able to receive unlimited messages
B. Users need to opt out whenever they want

C. Users must have an email account

D. Users should not be allowed to opt out
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Explanations

Sample study guide. Visit https://brazemarketer.examzify.com for the full version



1. How does sending from a subdomain help with email
reputation?

A. It isolates the reputation of the subdomain from the main
domain

B. It enhances the overall brand recognition
C. It simplifies the email sending process
D. It provides better analytics and metrics

Sending emails from a subdomain helps with email reputation primarily because it
isolates the reputation of the subdomain from that of the main domain. This isolation
means that if the subdomain experiences issues, such as being flagged for spam by
recipients or ISPs, the main domain is not directly affected. This allows marketers to
maintain a positive reputation for their primary domain while experimenting or
segmenting different email campaigns through the subdomain. This practice is
particularly beneficial for brands that manage multiple email campaigns or segments, as
it provides a layer of protection. In case a specific email campaign underperform,
perhaps due to a high complaint rate, the main domain’s reputation remains intact,
reducing the risk of overall deliverability issues.

2. What feature does Intelligent Delivery provide in terms of
user engagement?

A. Sending generic messages to all users

B. Timing deliveries based on historical data
C. Providing discounts based on purchase history
D. Regularly scheduled mass emails

Intelligent Delivery optimizes user engagement by timing communications based on
historical data. This feature allows marketers to analyze past interactions and
engagement patterns of users, enabling them to determine the best times to send
messages for maximum impact. By leveraging insights from when users are most likely to
engage with content, businesses can increase open rates, click-through rates, and overall
user engagement. This approach contrasts sharply with other options. Sending generic
messages to all users lacks personalization and does not consider individual user
preferences or behaviors, which can lead to lower engagement. Similarly, providing
discounts based on purchase history may enhance buyer motivation but does not
inherently improve engagement timing. Regularly scheduled mass emails can be less
effective because they do not account for individual user behaviors and may result in
recipients ignoring emails if they are sent at inconvenient times. By utilizing historical
data for timing, Intelligent Delivery leads to more relevant interactions and higher
engagement levels.
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3. What is indicated by unique clicks in an email campaign?
A. The total number of users who opened an email
B. The percentage of users who unsubscribed

C. The total number of users who clicked links within the
delivered email

D. The total revenue generated from the campaign

Unique clicks in an email campaign represent the total number of distinct individuals
who clicked on links within the email that was delivered to them. This metric focuses
specifically on individual engagement, distinguishing between users rather than counting
multiple clicks by the same person. For instance, if ten people each clicked on a link in
the email, this would count as ten unique clicks. However, if one person clicked the same
link three times, it would still only count as one unique click, demonstrating the
effectiveness of the email in prompting individual actions without inflating the numbers
from repetitive engagement. Understanding unique clicks is crucial for measuring
engagement and the overall success of an email campaign. It provides insights into how
well the content resonated with the audience and can inform future marketing strategies.

4. What do Body Clicks measure in an in-app message?
A. The number of slides users viewed without interaction
B. The clicks on modals that contain no buttons
C. The total rate of users responding to a message
D. The number of times users shared the content

Body Clicks in an in-app message refer to the interactions users have with the message
area that isn't specifically bound to a button click. This measurement captures instances
where users engage with the content itself, such as tapping on the modal area, which is
significant even when there are no actionable buttons present. This is important for
understanding user engagement with the content of the message. High Body Clicks
indicate that users are interested in the message itself, even if they don't take a direct
action like clicking a button. This metric can provide insights into how effective the
message content is in capturing user attention and potentially leading to further actions.
The focus on Body Clicks helps marketers assess the appeal of the content beyond just
call-to-action elements, allowing for a more nuanced understanding of user behavior
within the app.
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5. In the context of Tie Breaking (MCE), what does Braze
prioritize?

A. The channel with the most recent open events
B. The channel with the most subscribers

C. The channel that is least used
D. The channel that requires minimal effort

In the context of Tie Breaking for Multi-Channel Engagement (MCE), Braze prioritizes
the channel with the most recent open events. This approach ensures that engagement is
driven by the most up-to-date user interactions, reflecting current preferences and
interests. By focusing on the channel where users have recently demonstrated activity,
Braze can effectively enhance user engagement, maximizing the relevance of
communications. Choosing the channel with recent engagement helps to tailor
messaging in a way that resonates with user behavior, as these actions indicate a higher
likelihood of responding positively to further outreach. This decision strategy is
grounded in the understanding that recent interactions are a strong indicator of active
preference, thereby allowing marketing efforts to be more timely and effective.

6. What is the primary purpose of tracking unique clicks in
email campaigns?

A. To analyze the overall delivery rate of emails
B. To evaluate user engagement with the content of the email

C. To understand how many users unsubscribed
D. To calculate the email marketing ROI

Tracking unique clicks in email campaigns primarily serves to evaluate user engagement
with the content of the email. Unique clicks indicate the number of distinct individuals
who clicked on links within the email, providing valuable insight into how effectively the
content resonates with the audience. This metric helps marketers understand which
elements of the email—such as calls to action, offers, or topics—are most engaging to
users. When analyzing unique clicks, marketers can assess not only the level of interest
in the content but also the effectiveness of their messaging and design strategies. Higher
unique click rates often indicate that the email content successfully prompts readers to
take action, which can inform future campaign strategies and content development. This
information is critical for optimizing engagement and making data-driven decisions
about future email campaigns. Other metrics, like delivery rates, unsubscribe counts, or
ROI calculations, have their own specific purposes but do not directly measure how users
interact with the email's content in the same way that unique clicks do. Understanding
user engagement through unique clicks can ultimately lead to improved marketing
strategies and better customer experiences.
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7. Which of the following best describes branching in
conversion events?

A. It allows access to user credit card information
B. It addresses and rewards users who complete specific actions

C. It defines the format of data stored
D. It limits message delivery to certain demographics

Branching in conversion events refers to the process of creating different paths for user
engagement based on whether they complete specific actions. This capability allows
marketers to recognize when a user has completed a targeted activity, such as making a
purchase or signing up for a newsletter, and then trigger appropriate follow-up actions
or messages tailored to that user's journey. This personalized approach not only
enhances user experience by providing relevant content but also increases engagement
and conversion rates. By rewarding users who hit certain milestones, marketers can
encourage continued interaction and brand loyalty, ultimately driving better results
through more effective communication strategies.

8. What does scheduled delivery refer to in marketing
campaigns?

A. Delivering messages based on user behavior

B. Sending messages at specified times
C. Using historical data to determine sending times
D. Automatically targeting users based on preferences

Scheduled delivery in marketing campaigns specifically refers to the practice of sending
messages at specified times. This approach allows marketers to time their
communications to coincide with periods when recipients are more likely to engage with
them, maximizing the potential for interaction and response. For example, a brand might
choose to send promotional emails during peak shopping hours or to time notifications
for when users typically browse their products. Employing scheduled delivery also helps
in maintaining consistency in communication, ensuring that messages are received at
regular intervals, and facilitating the orchestration of multi-channel campaigns. This
enables marketers to strategically plan their outreach and manage their messaging
calendar effectively. The other options, while related to various marketing techniques,
do not specifically define scheduled delivery. For instance, delivering messages based on
user behavior focuses on responsiveness to actions rather than timing, using historical
data pertains to analysis but does not directly denote sending messages, and
automatically targeting users emphasizes personalization and adaptation rather than
timing of the message delivery.
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9. What facilitates automated messages in the Braze system?
A. User-triggered events
B. Webhooks connecting multiple systems

C. Manual user inputs through the app
D. Real-time data updates

Automated messages in the Braze system are facilitated by webhooks connecting
multiple systems. Webhooks act as a communication channel between different
applications. When configured, they allow Braze to receive real-time data from other
software or services, which can trigger automated messaging based on specific criteria or
user actions. For instance, if a user interacts with another platform that sends data to
Braze via a webhook, this information can trigger an automated message, such as a
follow-up or promotional email, tailored to that user's recent activity. This seamless
integration makes webhooks crucial for creating personalized, timely, and relevant
automated communications. The other options, while they may influence user
engagement or interactions, do not specifically facilitate the automation of messaging in
the same direct way that webhooks do. User-triggered events imply actions taken by
users, which can lead to messages but are not inherently automated processes. Manual
user inputs involve direct interactions, which again, do not automate messaging. Lastly,
real-time data updates are essential for relevance in automated communications but are
part of what webhooks provide rather than being the facilitator of automation
themselves. Thus, webhooks serve as the backbone for achieving automation in
messaging within the Braze ecosystem.

10. What requirement does SMS/MMS Compliance dictate
regarding user text preferences?

A. Users should be able to receive unlimited messages
B. Users need to opt out whenever they want

C. Users must have an email account
D. Users should not be allowed to opt out

The requirement regarding user text preferences within SMS/MMS compliance is
centered around the notion of user control over their communication preferences. Users
needing to opt out whenever they want is essential because it upholds their rights to
choose whether they wish to continue receiving messages or not. This requirement is
rooted in regulations aimed at protecting users from unwanted communications and
ensuring that businesses respect their privacy and preferences. By allowing users an
easy way to opt out, companies can demonstrate their commitment to compliance,
transparency, and user satisfaction, fostering a more positive relationship with their
customers. It is crucial for companies to make the opt-out process clear and
straightforward to adhere to legal standards like the Telephone Consumer Protection Act
(TCPA) in the United States, which mandates that users have the right to withdraw
consent for messages at any time.
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