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1. How can a client track performance by product category
and gender in their shopping ads?
A. Create a campaign for each gender, then set up product

groups by apparel type.
B. Create a campaign by product category and gender, and use

product groups.
C. Create a catch-all campaign for all products.
D. Create a campaign by product category, then set up product

groups by gender.

2. Which component is NOT part of the quality score in
Shopping Ads?
A. Expected click-through rate
B. Ad relevance
C. Price of the product
D. Landing page experience

3. How can Shopping ads effectively connect retailers with
potential shoppers? Select 2 correct responses.
A. By allowing retailers to add keywords to their campaigns

directly.
B. By displaying product names, prices, and images for

shoppers to preview.
C. By permitting multiple Shopping and text ads for the same

retailer in a search.
D. By showcasing retail brands through multiple ad formats.

4. Which two of the following are options for checking out
when shoppers purchase an item? Choose two.
A. Checkout on your website
B. Checkout in your local store
C. Checkout on Display
D. Checkout on Maps
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5. How does Merchant Center facilitate the management of
product ads?
A. By providing tools to analyze customer demographics.
B. By allowing constant updates of campaign budgets.
C. By gathering extensive market research data.
D. By managing online and in-store product visibility on Google.

6. How do changes in consumer trends affect Shopping Ads?
A. They require occasional updates to ads
B. They require continuous monitoring and adjustments to

target the right audiences effectively
C. They do not affect Shopping Ads
D. They only impact offline advertising

7. What is one way to upgrade all Smart Shopping campaigns
to Performance Max at once?
A. Select the Performance Max upgrade notification in

Merchant Center.
B. Within the Campaigns page, select Upgrade your Smart

Shopping Campaigns to Performance Max.
C. In Google Ads, select the Performance Max upgrade

notification and then select Apply All.
D. Select the Recommendations page and upgrade your Smart

Shopping Campaigns.

8. Which attribute is optional in a product feed for Google
Merchant Center?
A. image_link
B. availability
C. product_type
D. price

9. What are the benefits of using automated bidding in
Standard Shopping campaigns?
A. More control over ad placements
B. Improved campaign performance optimization
C. Setting higher bids manually
D. Lesser complexity in managing bids
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10. Which of these statements is true of Performance Max
campaigns?
A. They allow manual control over performance optimization
B. They provide total control over the campaign setup and ad

bidding
C. They optimize through the use of AI across Google's ad

networks
D. They offer a choice of adding manual input and advanced AI

5Sample study guide. Visit https://aipoweredshoppingads.examzify.com for the full version

SA
M

PLE



Answers
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1. B
2. C
3. B
4. A
5. D
6. B
7. C
8. C
9. B
10. C
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Explanations
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1. How can a client track performance by product category
and gender in their shopping ads?
A. Create a campaign for each gender, then set up product

groups by apparel type.
B. Create a campaign by product category and gender, and use

product groups.
C. Create a catch-all campaign for all products.
D. Create a campaign by product category, then set up product

groups by gender.
The choice that states to create a campaign by product category and gender, and use
product groups is the most effective approach for tracking performance by product
category and gender in shopping ads. This method allows for precise organization and
optimization of ads, enabling the client to evaluate how different product categories
perform among various gender demographics.  By structuring the campaign this way, the
client can segment their ads based on both product type and gender, leading to more
targeted marketing efforts. It provides the flexibility to monitor key performance
indicators for each combination of category and gender, facilitating informed
decision-making regarding inventory, promotions, and ad placements.  In contrast, the
other options may lead to less efficient tracking. For instance, creating a campaign for
each gender with product groups by apparel type may result in an unwieldy number of
campaigns, making management and insights more cumbersome. A catch-all campaign
for all products would fail to provide meaningful insights into performance by category
or gender. Similarly, setting up campaigns purely by product category and using product
groups for gender overlooks the direct relationship between the two, leading to missed
opportunities for analysis and optimization.   Thus, the selected strategy maximizes
clarity and actionable data, which is essential for effective advertising campaigns.

2. Which component is NOT part of the quality score in
Shopping Ads?
A. Expected click-through rate
B. Ad relevance
C. Price of the product
D. Landing page experience

The quality score in Shopping Ads is primarily comprised of metrics that assess how well
the ad is likely to perform based on different factors that influence user engagement and
satisfaction. Among these components are expected click-through rate, ad relevance, and
landing page experience.   Expected click-through rate refers to how likely users are to
click on the ad based on historical performance and other factors. Ad relevance measures
how closely the ad aligns with the search intent of users. Landing page experience
evaluates the quality and relevance of the page users are directed to after clicking the ad,
ensuring that it meets their expectations.  In contrast, the price of the product does not
factor into the quality score assessment. While competitive pricing may influence an ad's
performance in terms of user conversion and overall desirability, it is not a direct
measure of quality as defined within the context of the quality score. Thus, it stands out
as the component that is not part of the quality score in Shopping Ads.
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3. How can Shopping ads effectively connect retailers with
potential shoppers? Select 2 correct responses.
A. By allowing retailers to add keywords to their campaigns

directly.
B. By displaying product names, prices, and images for

shoppers to preview.
C. By permitting multiple Shopping and text ads for the same

retailer in a search.
D. By showcasing retail brands through multiple ad formats.

Shopping ads are designed to create a visual and informative experience for potential
shoppers, which is why the response about displaying product names, prices, and images
is accurate. This approach allows shoppers to quickly assess products, compare prices,
and make informed decisions right from the search results. The compelling visuals
attract attention and offer key details that help consumers engage with the product
before they even click through to the retailer's site. This synergy between high-quality
visuals and essential product information maximizes the chances of conversion by
connecting shoppers directly with relevant offerings.  Additionally, showcasing retail
brands through multiple ad formats is another effective way to connect retailers with
potential shoppers. This method allows brands to present their products in various
contexts, increasing visibility and engagement. By utilizing diverse ad formats, retailers
can optimize the presentation of their products and appeal to different shopper
preferences, thereby enhancing their chances of capturing shopper interest.   The
combination of these two strategies augments the effectiveness of Shopping ads in
bridging the gap between retailers and shoppers, facilitating a more engaging shopping
experience.

4. Which two of the following are options for checking out
when shoppers purchase an item? Choose two.
A. Checkout on your website
B. Checkout in your local store
C. Checkout on Display
D. Checkout on Maps

The first choice, which involves checkout on your website, is a common and primary
method for many eCommerce platforms. This option allows shoppers to complete their
purchases directly through the retailer's online site, providing a convenient and familiar
environment for customers. Customers can easily navigate through the checkout process,
utilize various payment methods, and enjoy the security and reliability of the retailer’s
own platform.  The second choice, checkout in your local store, is also a valid option for
many retailers. This method enables customers to make a purchase after engaging with
the product online but deciding to physically visit the store for completing the
transaction. This can enhance the shopping experience by allowing customers to see and
interact with the product before finalizing their purchase, which is particularly valuable
for certain types of products.  The other options, checkout on Display and checkout on
Maps, are less conventional and less commonly implemented features in the context of
standard shopping scenarios. They typically do not offer the same level of straightforward
transaction processes as the website and local store options. Hence, the most relevant
and effective methods for shoppers to complete their purchases would be through the
website or the local store.
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5. How does Merchant Center facilitate the management of
product ads?
A. By providing tools to analyze customer demographics.
B. By allowing constant updates of campaign budgets.
C. By gathering extensive market research data.
D. By managing online and in-store product visibility on Google.

Merchant Center is designed to help businesses manage their product listings for ads
effectively across Google platforms. The correct choice highlights its main function of
managing product visibility both online and in physical stores. By centralizing product
information, such as availability, pricing, and descriptions, Merchant Center ensures that
ads accurately reflect what customers can find through their searches, whether they are
shopping online or visiting a retail location.  This connection between the online
presence and in-store availability aids in creating a cohesive shopping experience for
consumers, allowing them to find products efficiently. The integration of online and
offline channels also enhances the effectiveness of advertising campaigns by ensuring
that customers are informed about where to purchase the products.  In contrast, the
other options focus on aspects that are not primary functions of Merchant Center.
Analyzing customer demographics and conducting extensive market research data are
not core features of Merchant Center, as it primarily serves to manage product data
rather than collect such analytics. While budget updates are important, they pertain
more to the broader advertising management platforms rather than the specific role of
Merchant Center in managing product visibility.

6. How do changes in consumer trends affect Shopping Ads?
A. They require occasional updates to ads
B. They require continuous monitoring and adjustments to

target the right audiences effectively
C. They do not affect Shopping Ads
D. They only impact offline advertising

Changes in consumer trends significantly influence Shopping Ads because retail behavior
and preferences can shift rapidly. Continuous monitoring and adjustments are necessary
to ensure that advertisements resonate with current consumer desires and habits. For
instance, if a trend emerges that emphasizes sustainability, brands advertising
eco-friendly products would need to highlight these features in their Shopping Ads to
attract the right audience.   Adjustments based on data analytics allow advertisers to
modify their strategies, targeting specific demographics that may be more inclined to
respond to certain trends. By understanding these shifts, advertisers can refine their
messaging, bidding strategies, and even the products they choose to promote, ensuring
that they remain relevant and competitive in the marketplace. This ongoing engagement
with consumer data ensures that ads are tailored effectively, leading to better
engagement and conversion rates.
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7. What is one way to upgrade all Smart Shopping campaigns
to Performance Max at once?
A. Select the Performance Max upgrade notification in

Merchant Center.
B. Within the Campaigns page, select Upgrade your Smart

Shopping Campaigns to Performance Max.
C. In Google Ads, select the Performance Max upgrade

notification and then select Apply All.
D. Select the Recommendations page and upgrade your Smart

Shopping Campaigns.
The method of upgrading all Smart Shopping campaigns to Performance Max at once
involves utilizing a specific feature in Google Ads that allows users to efficiently manage
multiple campaigns. Selecting the Performance Max upgrade notification within Google
Ads simplifies the process, as it provides a centralized method to apply the upgrade
action to all eligible Smart Shopping campaigns in one step.  This approach takes
advantage of the integrated functionality within Google Ads, designed to streamline
campaign management. By choosing to apply the upgrade through the notification,
advertisers save time and avoid the potential complexity of upgrading each campaign
individually.   The other available choices focus on either actions within the Merchant
Center, the Campaigns page, or the Recommendations page, none of which provide the
same level of efficiency for bulk upgrading that is found directly in Google Ads. The
notification in Google Ads leads directly to the capability to apply the upgrade to all
relevant campaigns simultaneously, making it the most effective option.

8. Which attribute is optional in a product feed for Google
Merchant Center?
A. image_link
B. availability
C. product_type
D. price

In a product feed for Google Merchant Center, the product_type attribute is considered
optional, which makes it the correct choice. The product_type attribute allows merchants
to categorize their products based on their own taxonomy, helping with organization and
ad targeting. While this attribute can enhance the visibility of a product and assist in
reporting and analysis, it is not mandatory for the product feed to be processed
successfully by Google Merchant Center.  In contrast, attributes like image_link,
availability, and price are essential. The image_link provides the necessary visual
representation of the product, availability informs potential buyers whether the product
is in stock, and price is critical for buyers to determine the cost of the product. These
essential attributes ensure that customers receive complete and accurate information
about the products, which is fundamental for successful advertising in the shopping ads
ecosystem.
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9. What are the benefits of using automated bidding in
Standard Shopping campaigns?
A. More control over ad placements
B. Improved campaign performance optimization
C. Setting higher bids manually
D. Lesser complexity in managing bids

Using automated bidding in Standard Shopping campaigns significantly enhances
campaign performance optimization. This approach leverages machine learning
algorithms that analyze vast amounts of data to dynamically adjust bids based on various
factors like user behavior, device, time of day, and historical performance. By optimizing
bids in real-time, automated bidding helps ensure that each impression and click is
maximized for conversions and return on investment, aligning the campaign goals with
automatic adjustments that a human might not achieve effectively.  The focus of
automated bidding is on achieving specific outcomes, such as maximizing conversions or
conversion value while allowing the system to consider multiple variables that influence
performance, which is much more sophisticated compared to manual adjustments.  
While other options suggest features related to bidding, they do not highlight the core
advantage of automated bidding, which is its ability to improve overall campaign
performance through intelligent optimization.

10. Which of these statements is true of Performance Max
campaigns?
A. They allow manual control over performance optimization
B. They provide total control over the campaign setup and ad

bidding
C. They optimize through the use of AI across Google's ad

networks
D. They offer a choice of adding manual input and advanced AI

Performance Max campaigns are designed to leverage AI to maximize campaign
performance across all of Google's advertising networks, including YouTube, Display,
Search, and Discover. The correct statement highlights the fundamental aspect of
Performance Max campaigns: their optimization capabilities powered by artificial
intelligence.   By utilizing machine learning and AI, Performance Max campaigns analyze
a variety of factors in real time, such as user behavior and contextual signals, to serve the
most relevant ads to potential customers. This automated approach allows advertisers to
reach their goals more effectively without needing to manage and optimize each channel
separately.  In contrast to this, the other choices emphasize manual control and input
aspects that aren’t characteristic of Performance Max campaigns. The essence of such
campaigns is to allow the AI to handle the complexities of campaign optimization, thus
freeing advertisers from the intricacies of manual management and bidding strategies.
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