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1. When does the target approval notice go out in the delivery
process?
A. As soon as the delivery is analyzed
B. As soon as the workflow is started
C. As soon as the delivery is confirmed
D. As soon as the content is submitted for approval

2. What feature helps identify the best performing content in
a campaign?
A. Subject line analysis
B. Content testing
C. Engagement metrics
D. All of the above

3. What action is required for a delivery to be resent after an
analysis has been carried out?
A. Finalizing all conditions
B. Reset and resubmit
C. Pass back for review
D. Send confirmation email

4. Can a delivery in a campaign workflow be restarted after it
has been canceled before confirming analysis?
A. Yes, it can be restarted
B. No, it cannot be restarted
C. Only if the cancellation was accidental
D. Only after confirming analysis

5. How many records could result from the intersection of two
queries with outputs of 25 and 18 records?
A. 9
B. 43
C. 25
D. 18
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6. What happens during the analysis phase of a delivery in
Adobe Campaign?
A. Typology rules are applied to content and target
B. Budget allocation is calculated
C. Segmentation is adjusted in real-time
D. Subscriber feedback is evaluated

7. How do subscription services differ from lists in
campaigns?
A. You can only add subscribers manually
B. You can track membership history
C. They do not allow historical data tracking
D. Subscription services are only for email

8. If content is rejected and subsequently fixed, what must be
done?
A. It must be rewritten from scratch
B. Mark it as completed
C. Reset and submit again
D. Leave it for review

9. A new user must create, edit, and test personalization
blocks for email campaigns. To which operator group should
the new user be assigned?
A. Content contributor operator group
B. Campaign management operator group
C. Workflow operator group
D. Delivery operator group

10. Which section of a campaign report provides details on
clicks per link?
A. Reactivity section
B. Hot clicks report
C. Engagement section
D. Analytics summary
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Answers
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1. A
2. D
3. B
4. B
5. A
6. A
7. B
8. C
9. D
10. B
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Explanations
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1. When does the target approval notice go out in the delivery
process?
A. As soon as the delivery is analyzed
B. As soon as the workflow is started
C. As soon as the delivery is confirmed
D. As soon as the content is submitted for approval

The target approval notice is generated in Adobe Campaign Classic as part of the delivery
process right after the delivery has been analyzed. At this stage, the system checks the
content and ensures that everything is set up correctly for the campaign. Once this
analysis is complete, the target approval notice is sent out to relevant stakeholders,
signaling that the delivery is ready for review and approval, thus ensuring that all
necessary checks have been performed before the campaign goes live.   This timing is
crucial because it helps ensure that all aspects of the delivery are sound and that any
potential issues can be addressed before the campaign is officially launched. Other
stages in the delivery process, such as starting the workflow or confirming the delivery,
do not initiate the sending of the target approval notice. Therefore, the correct timing
occurs specifically after the delivery analysis phase.

2. What feature helps identify the best performing content in
a campaign?
A. Subject line analysis
B. Content testing
C. Engagement metrics
D. All of the above

Identifying the best-performing content in a campaign is essential for optimizing future
marketing strategies and improving overall engagement. The ability to analyze various
data points allows businesses to make informed decisions.  Subject line analysis helps
determine how different subject lines impact open rates, giving insight into what
captures an audience's attention. Content testing, such as A/B tests, allows marketers to
experiment with different variations of content – whether it’s text, images, or layouts –
while measuring direct responses from the audience. Engagement metrics provide
quantitative data that reflects how well the content resonates with users, including
clicks, shares, and conversions.  Since each of these components plays a crucial role in
evaluating content performance, they collectively help identify the most effective
strategies and optimize future campaigns. Hence, a comprehensive approach that
considers all of these elements is essential for accurately determining the best
performing content in any campaign.

8Sample study guide. Visit https://adobecampaignclassicbus.examzify.com for the full version

SA
M

PLE



3. What action is required for a delivery to be resent after an
analysis has been carried out?
A. Finalizing all conditions
B. Reset and resubmit
C. Pass back for review
D. Send confirmation email

The action required to resend a delivery after conducting an analysis is to reset and
resubmit it. This process involves re-evaluating the delivery's original settings and any
changes that might need to be integrated based on the analysis results. By resetting, you
can ensure that all parameters are correctly configured, allowing for accurate re-delivery.
When a delivery is resent, it's often necessary to adjust a few details based on insights
gained from the analysis, such as segmenting the audience differently or tweaking the
content for better engagement. The "reset and resubmit" option effectively allows the
user to update and send the delivery again, ensuring that it meets the requirements
identified during the analysis phase, leading to improved outcomes.  While other options
might sound plausible, they do not specifically address the need for resending a delivery
following an analysis in the context of Adobe Campaign Classic. Finalizing all conditions
may refer to preparing for delivery but does not specify the act of resending. Passing
back for review could imply seeking feedback before taking action, and sending a
confirmation email is more about communication rather than the technical action of
resending a delivery.

4. Can a delivery in a campaign workflow be restarted after it
has been canceled before confirming analysis?
A. Yes, it can be restarted
B. No, it cannot be restarted
C. Only if the cancellation was accidental
D. Only after confirming analysis

In Adobe Campaign Classic, once a delivery within a campaign workflow has been
canceled before the confirmation of analysis, it cannot be restarted. This limitation is in
place because canceling a delivery indicates that the process has been halted and any
associated data or settings are effectively reset. The integrity of the campaign's workflow
and the data being processed must be maintained, and restarting a canceled delivery
could lead to inconsistencies or errors in the subsequent analysis.  This design ensures
that any delivery is finalized and properly analyzed before any further actions can be
taken. If there is a need to send out communications again, you would typically need to
create a new delivery rather than attempting to restart the canceled one. This approach
reinforces data management standards and prevents potential issues that could arise
from reactivating a delivery that has been explicitly halted.
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5. How many records could result from the intersection of two
queries with outputs of 25 and 18 records?
A. 9
B. 43
C. 25
D. 18

To determine the maximum number of records that could result from the intersection of
two queries, understanding the concept of set theory and record intersections is
essential. The intersection of two datasets represents only those records that are
common to both queries.  When considering the outputs of two queries with 25 and 18
records, the maximum possible intersection represents scenarios where there are
overlapping records. The number of records in the intersection cannot exceed the size of
the smaller query output. In this case, the smaller output is 18 records. Therefore, the
intersection could potentially include any number of records up to the full count of 18
from the smaller set, but it cannot exceed it.  The values that represent possible
outcomes (like 9) would be valid if the overlapping portion between the two datasets
results in at least that many common records. However, the choice of 9 suggests a
scenario where fewer records overlap or common elements are in both datasets.  Thus,
the correct conclusion about the intersection is based on understanding that while the
minimum could be as low as 0, the maximum is defined by the smaller set's total (in this
case, 18). Therefore, the intersection count will always be anything between 0 records
and the total records of the smaller dataset. Hence,

6. What happens during the analysis phase of a delivery in
Adobe Campaign?
A. Typology rules are applied to content and target
B. Budget allocation is calculated
C. Segmentation is adjusted in real-time
D. Subscriber feedback is evaluated

During the analysis phase of a delivery in Adobe Campaign, typology rules are indeed
applied to the content and target audience. This is a critical step in the delivery process
as typology rules help to optimize campaign performance by ensuring that the right
messages are sent to the right segments of the audience. These rules might include
conditions based on engagement metrics, preferences, and previous interactions, all
aimed at personalizing content to better suit the needs of the recipients.  Applying
typology rules allows marketers to enhance the relevance of their communications, which
can lead to improved engagement rates and consequently, better campaign outcomes. It
also allows for a systematic approach to tailoring content to align with specific audience
segments, enabling marketers to make data-driven decisions during the delivery phase. 
While the other options may be components of campaign planning or execution in
different contexts, they do not specifically relate to the analysis phase, where the focus is
primarily on applying typology rules to refine the approach to reaching the intended
audience.
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7. How do subscription services differ from lists in
campaigns?
A. You can only add subscribers manually
B. You can track membership history
C. They do not allow historical data tracking
D. Subscription services are only for email

The correct answer highlights that subscription services allow for tracking membership
history. This feature is significant because it enables marketers to see how subscribers
interact with the service over time, including changes in their preferences and
engagement levels. Being able to track this history helps businesses make informed
decisions when tailoring their marketing strategies and communications to meet
subscriber needs.  In the context of campaigns, lists generally provide a static view of the
individuals included at a point in time and do not inherently track changes in
membership over time. This means that while lists can be effective for segmentation at a
given moment, they lack the ability to provide insights into how a subscriber's status or
engagement has evolved.  Additionally, the option about manually adding subscribers
refers to a possible limitation of lists rather than a defining feature of subscription
services. This option does not capture the unique capabilities associated with
subscription services, particularly their ability to maintain historical records. The
suggestion that subscription services do not allow for historical data tracking contradicts
the nature of subscriptions, which are designed specifically to manage ongoing
relationships with subscribers. Finally, while subscription services can be used for
various channels beyond email, limiting them to only email overlooks the versatility of
these tools across different communication methods.

8. If content is rejected and subsequently fixed, what must be
done?
A. It must be rewritten from scratch
B. Mark it as completed
C. Reset and submit again
D. Leave it for review

When content is rejected and then fixed, the necessary step is to reset and submit it
again. This process allows the updated content to go through the review workflow afresh.
Resetting ensures that the system recognizes that changes have been made and that the
content is ready for evaluation once more. It is crucial to resubmit the revised content so
that the reviewing team can assess the modifications and determine if they meet the
required standards.   Other options do not align with the required protocol. Marking the
content as completed without going through the review process diminishes the
importance of quality checks. Leaving it for review without resetting would not trigger a
new evaluation of the revised content. Rewriting the entire content can be unnecessary if
the required fixes were relatively minor and could be addressed with a reset and
resubmission. Therefore, the correct approach is to reset and then submit the revised
content for another review.
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9. A new user must create, edit, and test personalization
blocks for email campaigns. To which operator group should
the new user be assigned?
A. Content contributor operator group
B. Campaign management operator group
C. Workflow operator group
D. Delivery operator group

The most suitable operator group for a new user tasked with creating, editing, and
testing personalization blocks for email campaigns is the delivery operator group. This
group is specifically designed to manage all aspects of email delivery, including the
configuration of content elements like personalization blocks. Members of this group
possess the necessary permissions to handle tasks related to email delivery processes,
ensuring that personalized content is accurately rendered in emails sent to recipients. 
While the other operator groups have their specific functions—such as managing
campaigns, workflows, or contributing content—they do not focus on the nuances of
email delivery, which encompasses the creation and testing of personalization. Therefore,
assigning the new user to the delivery operator group enables them to efficiently work on
the critical elements that directly affect how personalized content is incorporated into
email campaigns.

10. Which section of a campaign report provides details on
clicks per link?
A. Reactivity section
B. Hot clicks report
C. Engagement section
D. Analytics summary

The hot clicks report is specifically designed to break down the performance of each link
within an email campaign, providing detailed metrics on the number of clicks per link.
This functionality gives campaign managers insight into which links are performing well
and which may need improvement, allowing for a more granular analysis of user
engagement with the content.   It is particularly beneficial for understanding audience
preferences and behaviors, enabling more informed decisions for future campaigns based
on actual engagement data. Other sections may provide general metrics or summarize
performance but do not focus specifically on the clicks associated with each link, making
the hot clicks report the ideal choice for obtaining this information.
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